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New  York’s  ‘Newspaper  of  Record’  Sets 
Another  -  Seven  Prizes  in  One  Year  - 
>  Amid  Reverberations  of  Sept.  11 
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PULITZER  2002 

NEW  YORK,  NEW  YORK  That  was 

the  sound  echoing  between  the  ivy 
walls  of  Columbia  University,  where 
the  Pulitzer  Prize  board  announced 
the  winners  in  this  year’s  competition, 
dominated  by  The  New  York  Times 
and,  of  course,  Sept.  11  . 9 

E&P  NEWS 

The  Great  Debate  The 
American  Society  of  Newspaper 
Editors  met  in  Washington  last 
week,  but  the  talk  was  mainly  about 
the  business  side . 3 

Online  resume  The  Knight 
Ridder  Digital  executive  who  helped 
direct  the  strategy  of  its  Web-based 
recruitment  venture,  decided  the  play 
was  to  switch  sides  . 4 

Breaking  photography 
A  priest  on  trial  for  rape  is  jailed 
for  allegedly  assaulting  a  San 
Francisco  Chronicle  photographer 
outside  a  courtroom  . 5 

Calendar . 5 

DEPARTMENTS 

ON  THE  LINE  Blogs:  Linking,  linking, 

and  some  thinking  . 6 

NEWSPEOPLE  Randy  Siegel  named 

executive  vice  president  at  Parade  .  .7 
EDITORIAL  Diversity  numbers  held 

firm  despite  2001’s  ad  dip . 8 

MARKET  PROFILE  Focusing  on 

Miami-Fort  Lauderdale . 21 

TECHNOLOGY  Nothing  rotten  with 

state  of  Denmark’s  developers  . . .  .23 

SYNDICATES  “Peanuts”  gallery  to 

open  in  August  . 24 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press . 25 

•30"  Thomas  Franklin’s  photo  moved 
everyone  but  the  Pulitzer  judges  .  .26 

Classified  . 13 

Cover  photo  by  Chang  W.  Lee/ 

The  New  York  Times 


THE  DRINKIN6  LIFE 

Regarding  your  piece,  “Drunk- 

driving  test”  [April  8,  p.  33],  the  [ 
view  that  such  an  approach  is  | 

used  by  “relatively  few  newspapers”  is  ' 

arguable.  In  southern  Illinois,  many  daily 
newspapers  regularly  report  arrests  for 
driving  under  the  influence  (DUI)  and 
their  subsequent  dispositions. 

It  matters  little  whether  those  other  ! 
newspapers  do  or  not,  however,  because 
The  Southern  Illinoisan,  the  regional  daily,  . 
publishes  those  items  as  a  matter  of  course 
—  and  our  circulation  is  usually  greater  i 

than  that  of  most  of  them  in  their  own 
communities. 

We  strive  to  be  the  newspaper  of  record 
for  our  region. 

MARK  DURAN  SAMUELS  i 

OPINION  EDITOR  j 
The  Southern  Illinoisan 
Carbondale,  Ill. 

WEEKLY  WORLD  NEWS 

Re:  David  Woronoff’s  letter  to 
the  editor  [“The  daily/weekly 
debate,”  March  II,  p.  4].  I  just 
wanted  to  say,  “Atta  boy.” 

Having  spent  most  of  my  career  working 
on  weekly  and  other  nondaily  publications. 
I’ve  found  the  level  of  commitment  to  the 
communities  these  stafis  serve  to  be  extra¬ 
ordinary.  Many  of  the  reporters  and  editors 
I’ve  encountered  gave  up  higher-paying, 
lower-stress  jobs  to  work  at  more  intimate 
weeklies  because  they  wanted  to  feel  as 
though  they  were  integral  parts  of  the 
community  and  wanted  to  leave  the 
hole-filling  machine  journalism  at  dailies. 
Even  at  fully  staffed  dailies,  reporters 


don’t  attend  every  school-board  meeting,  I  j 
city  council  hearing,  and  community  forum  \ 

the  way  weekly  reporters  do.  Daily  | 

reporters  often  stay  in  a  community  for  a 
year  or  so  before  they  get  reassigned  to 
some  other  beat.  Weekly  reporters  get  to 
know  their  community  and  stick  with  it 
after  the  daily  reporters  have  shuffled  in 
and  out  multiple  times.  i  t 

I  was  graduated  from  high  school,  I ! 

for  example,  in  a  community  that  I  later 
served  as  editor  of  its  weekly  newspaper.  j  j 
I  mowed  the  mayor’s  lawn  while  in  school  j  | 
—  before  he  was  mayor  and  I  was  a  ! 

reporter,  of  course. 

That  is  connection  to  the  community. 

My  number  was  always  listed  in  the  phone  j 
book,  and  I  had  a  letters-to-the-editor  drop  !  I 

box  at  my  house.  And  we  published  every  \  \ 
letter  we  received.  Even  the  most  commu¬ 
nity-committed  daily  can’t  say  that.  We 
covered  the  neighborhood  news  (birthdays, 
anniversaries,  free  obituaries,  school-lunch  ! 

menus,  and  school  fund-raisers  as  well  as  a  1 1 
complete  police  log)  that  people  cared  j  | 

about,  not  the  cross-county  tidbits  they  !  I 

didn’t,  unlike  the  dailies.  This  is  not  to  say 
we  covered  only  “refngerator  journalism”  I  ‘ 

that  found  its  way  into  scrapbooks  and  onto  ! 
icebox  doors.  We  wrote  hard  news  as  well. 

We,  for  instance,  published  the  names, 
ages,  and  hometowns  of  everyone  arrested  i  i 

and  charged  with  prostitution-related  i  i 

crimes.  How  many  dailies  do  that?  | 

It’s  not  the  dailies  but  the  weeklies  that 
have  a  more  connected,  caring  sense  of 
purpose  with  respect  to  their  communities.  i 
So  fight  the  good  fight,  David.  We  j ! 

know  the  true  community  hero  —  the 
weekly  newspaper. 

STEVE  DUNKELBERGER 
Steilacoom,  Wash. 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


APRIL  19,  1952: 

I  When  James  Gordon  Bennett,  pub- 
!  Usher  of  the  Weiv  forJr //era/d,  died 
May  14, 1918,  he  left  the  residue  of 
his  estate  to  found  a  home  for 
aged,  indigent,  or  infirm  journal¬ 


ists.  Today,  almost  34  years  later, 
there  is  no  such  home,  never  has 
been,  and  probably  never  will  be. 

Political  history  will  be  written  in 
solid  comfort  by  the  working  press 


covering  the  Republican  and 
Democratic  national  conventions 
in  Chicago  in  July.  Preparations  are 
well  under  way  to  accommodate 
the  press  at  the  International 
Amphitheatre  at  the  Stock  Yards. 
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FAR  RIGHT:  BILL  HOGAN/CHICAGO  TRIBUNE 


Following  the 
announcement 
Thursday  of  the  sale  of 
its  three  Essex  County 
Newspapers  Inc. 
properties  to  the 
family-owned  Eagle- 
Tribune  Publishing 
Co.,  parent  of  The 
Eagle-Tribune  in 
LawretKe,  Mass., 

Dow  Jones  &  Co. 

Inc.  said  it  is  finished 
paring  its  community 
newspaper  group. 

Upon  completion  of 
the  deal,  Dow  Jones 
will  have  sold  seven 
of  its  19  Ottaway 
Newspapers  Inc. 
dailies  as  part  of  a 
plan  to  eventually 
add  to  the  group. 

Eagle-Tribune’s 
acquisition  would 
strengthen  its  standing 
in  the  Boston  suburbs, 
which  have  become 
increasingly  dominat¬ 
ed  by  Herald  Media 
Inc.,  parent  of  the 
Boston  Herald,  and 
the  New  York  Times 
Co.,  parent  of  The 
Boston  Globe. 

Eagle-Tribune  paid 
about  $70  million  in 
cash,  or  2.5  times 
2001  revenue,  or 
10.3  times  2001 


Editors  and  staff  feel  isolated.”  He  urged  editors 
and  publishers  to  find  a  solution  that  helps  both  the 
news  and  business  sides  of  the  paper.  “We  must 
decide  today  whether  we  are  going  to  take  news¬ 
papers  forward  with  a  genuine  sense  of  values  and 
commitment  or  if  we  are  going  to  choose  the  path 
of  milking  our  companies  of  every  last  dime,”  said 
McGuire.  “If  we  do  that,  we  will  die.” 

McGuire  offered  a  number  of  practical  prescrip¬ 
tions  and  called  for  a  national  convocation  of  edi¬ 
tors  and  newspaper  executives  to  set  priorities  for 
both  quality  and  fair  profit  levels,  earning  a  stand¬ 
ing  ovation  when  he  concluded.  Leonard  Downie 
Jr.,  executive  editor  of  The  Washington  Post,  had 
made  much  the  same  urgent  plea  for  dialogue  when 
he  addressed  the  ASNE  board  two  days  earlier. 

On  Thursday  morning,  at  a  panel  discussion  on 
the  future  of  newspapers,  Sandra  Mims  Rowe, 
editor  of  The  Oregonian  in  Portland,  said  that  jour¬ 
nalists  at  many  papers  feel  the  “culture”  at  their 
papers  is  “driven  by  profits.”  But  two  of  the  industry 
executives  on  the  panel  —  Bidder,  chairman  and 
CEO  of  Knight  Bidder,  and  Madigan,  chairman 


At  ASNE  conference,  John  Madigan 
and  Tony  Ridder  address  concerns 
that  ‘core  values’  are  in  jeopardy 


BY  JOE  STRUPP 

WASHINGTON 


A  HIGHLY  CHARGED  DEBATE  OVER  PROFIT 
margins  versus  newspaper  quality  broke  out 
last  week  at  the  annual  American  Society  of 
Newspaper  Editors  (ASNE)  conference  as  two  of 
the  industry’s  top  executives  —  John  W.  Madigan 
and  Tony  Ridder  —  were  called  on  to  explain  their 
strategies  for  maintaining  “core  news  values”  in 
tight  times.  ASNE  had  just  reported  the  loss  of 
nearly  2,000  newsroom  jobs  in  the  past  year. 

The  tone  was  set  when  outgoing  ASNE  President 
Tim  McGuire,  editor  of  the  Star  Tribune  in  Min¬ 
neapolis,  opened  the  Wednesday  session  with  a 
fiery  speech  decrying  the  growing  push  for  profits 
by  newspaper  companies.  “Editors  and  staff  feel 
scared,”  he  said.  “Editors  and  staff  feel  powerless. 


ASNE  conference  participants  (from  left):  Sandra  Mims  Rowe  of  The  Oregonian  in  Portland,  Tim  McGuire  of  the 
Star  Tribune  in  Minneapolis,  Tony  Ridder  of  Knight  Ridder,  and  John  W.  Madigan  of  the  Tribune  Co. 
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earninp  before  inter¬ 
est,  taxes,  deprecia¬ 
tion,  and  amortization. 

Dow  Jones  expects 
to  record  an  after-tax 
special  gain  of  about 
$34  million  related  to 
the  sale  in  the  second 
quarter. 

-  LUCIA  MOSES 

NAHP- AUDITS 
ARENECESSAHY 

In  its  latest  effort 
to  bolster  the 
credibility  of  Latino 
newspapers  and 
magazines,  the 
National  Association  of 
Hispanic  Publications 
(NAHP)  is  requiring  all 
new  members  to  have 
circulation  audits  by  a 
recognized  auditing 
company.  Current 
voting  members  will 
be  downgraded  to 
associate  members 
unless  they  have  an 
auditor  in  place  by  the 
end  of  next  year. 

“Hispanic  publica¬ 
tions  are  an  arduous 
medium  to  buy.  They 
have  different  [page] 
sizes,  different  publi¬ 
cation  dates  —  and 
many  of  them  are  not 
audited.  This  is  a  first 
step  towards  credibili¬ 
ty,”  said  Robert  Arm- 
band,  vice  president  of 
marketing  for  NAHP 
and  associate  publish¬ 
er  of  La  Raza,  a  week¬ 
ly  Spanish-language 
paper  in  Chicago. 

-  MARK  FITZGERALD 

6BEEII  STILL 
BEST  COLOR 

With  its  newly 
hued  Page 
One  and  expanded 
personal-finance  news 
coverage.  The  Wall 


4  EUITOR& PUBLISHER  A 


and  CEO  of  the  Tribune  Co.  —  defended  their  com¬ 
panies’  cost -cutting  efforts  over  the  past  year,  while 
declaring  profits  were  not  their  sole  interest. 

“You  can’t  take  a  rubber  stamp,”  Madigan  said, 
“and  say  this  is  what  profit  margins  should  be,  be¬ 
cause  each  company  is  different.”  Madigan  insisted 
that  great  journalism  and  high  profits  “can  go 
hand-and-hand,”  but  he  reminded  editors  that  “in 
the  end,  it  is  still  a  business  enterprise.  It’s  fantasy 
land  to  think  that  anyone  will  keep  throwing  more 
and  more  money  at  quality.” 

Ridder  affirmed  that  he  wanted  his  company  to 
be  “a  top-tier  financial  performer.”  After  tightening 
his  company’s  belt  during  the  past  year,  he  feels  his 
papers  are  now  “appropriately”  staffed  and  still 
producing  “great  journalism.”  While  willing  to 
participate  in  the  kind  of  meetings  proposed  by 
McGuire  and  Dowmie,  he  expressed  worries  that 
they  might  result  in  the  setting  of  profit-level 
ceilings.  “You  are  not  going  to  get  a  company  to 
agree  that  if  you  reach  a  certain  profit  margin,  you 
can’t  go  above  it,”  he  said. 

Madigan  declared  that  newspapers  still  have 
“a  great  future,”  and  Ridder  said  he  was  "ver>' 


optimistic”  about  the  coming  years,  despite  the 
continuing  advertising  shocks. 

The  panel  ended  on  a  barbed  note.  An  audience 
member,  Narda  Zacchino,  assistant  executive 
editor  of  the  San  Francisco  Chronicle,  said  she  was 
looking  to  fill  two  editing  positions  at  her  paper  and 
that  many  editors  at  the  convention  had  suggested 
she  talk  to  people  at  Knight  Ridder  papers  who 
supposedly  were  anxious  to  leave  that  company. 
Ridder  coolly  replied  that  he’d  been  with  his  com¬ 
pany  for  35  years  “and  we’ve  been  feeding  off  the 
Chronicle”  for  new  staffers  all  that  time.  The  audi¬ 
ence  laughed  —uncomfortably. 

The  convention  also  included  appearances  by  De¬ 
fense  Secretary  Donald  Rumsfeld,  who  defended  the 
Pentagon’s  stance  on  war  information;  Sen.  Tom 
Daschle,  who  urged  editors  to  be  on  the  lookout  for 
government  efforts  to  tighten  access;  and  Home¬ 
land  Security  Chief  Tom  Ridge.  Before  the  conven¬ 
tion  opened,  however,  organizers  had  to  contend 
with  a  broken  water  pipe  that  flooded  meeting 
rooms  at  the  JW  Marriott  Hotel  where  the  annual 
event  was  scheduled  to  take  place.  ASNE  officials 
moved  all  events  to  another  hotel.  11 


With  HoiJohs.com’s  latest  hire 

Yahoo!  gets  on  the  inside  track 


BY  CARL  SULLIVAN 
NIGHT  Ridder 
Digital  Presi¬ 
dent  Dan  Finni- 
gan  abruptly  departed 
last  week  to  accept  a  job 
at  a  newspaper-industry 
competitor,  Yahoo! 

Inc.’s  HotJobs.com. 
Finnigan  will  move  from  i 
San  Jose,  Calif.,  to  New  j 
York,  where  he  will  serve  : 
as  senior  vice  president 
for  Yahoo!  and  executive 
vice  president  and  | 

general  manager  of 
HotJobs,  a  major  online 
jobs  board  that  industry 
leader  Monster.com 
tried  to  buy  last  year. 

Finnigan’s  departure 
provides  HotJobs  with 
inside  knowledge  of  the 
operations  at  competitor 
Reston,  Va.-based 
CareerBuilder,  which  is 
jointly  owned  by  Knight 
Ridder  and  the  T ribune 
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Co.  Along  with  Tribune 
Interactive  President 
David  Hiller,  Finnigan 
was  actively  involved 
in  directing  the  strategy 
of  CareerBuilder,  the 
online  jobs  partner  of 


Knight  Ridder,  Tribune, 
and  Belo  newspapers. 

In  a  statement,  Knight 
Ridder  said  it  was 
“disappointed  to  lose 
Dan,  but  acceptfs]  his 
personal  decision  to 


make  a  career  change.” 
Spokeswoman  Cvmthia 
Funnell  said  Knight 
Ridder  Digital  remains 
on  track  to  meet  its  goal 
of  profitability  by  the 
end  of  this  year. 

Forrester  Research 
analyst 
Charlene  Li 
said  Finni¬ 
gan  will  give 
HotJobs 
“knowledge 
of  howto 
win  against 
newspapers.” 
She  pointed 
out  that 
Yahoo!  has 
said  that  it 
plans  to  take  market 
share  in  recruitment  ads 
away  from  papers. 

CareerBuilder  spokes¬ 
man  Bany'  Lawrence 
insi.sted  that  it’s  business 
as  usual  at  Career¬ 


Builder,  which  has 
almost  completed  the 
task  of  integrating 
Headhunter.net  into 
the  CareerBuilder  site. 
CareerBuilder’s  new 
executive  team  is  in  the 
process  of  relocating  to 
Chicago,  where  the  com¬ 
pany  probably  will  be 
headquartered,  eventu¬ 
ally.  Lawrence  reported 
that  CareerBuilder  will 
soon  launch  a  new 
program  for  blue-collar 
jobs,  including  a  tele- 
phone-response  system. 
Monster.com  is  rolling 
out  a  similar  program. 

Finnigan  leaves  just 
as  Knight  Ridder  com¬ 
pleted  the  creation  of  a 
single  platform  for  all  of 
its  Real  Cities  Web  sites. 

The  platform  has  been 
criticized  by  some  par¬ 
ticipating  papers  as  too 
slow  and  inflexible.  11 

-,-j! 
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Dan  Finnigan  gets  new  hot  job:  Yahoo!? 
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CALENDAR 


APRIL 

on  1  NAA  Annual 
Lu  I  Convention, 

Newspaper  Association 
of  America,  Hilton 
New  Orleans  River¬ 
side,  New  Orleans 


28-1 


SCMA  Sales 
Conference. 
Southern  Circulation 
Managers  Association, 
Renaissance  Vinoy 
Resort  and  Golf  Club, 
St.  Petersburg,  Fla. 

on  AP  Annual 
LU  Meeting  and 
Luncheon.  The 
Associated  Press, 
Hilton  New  Orleans 
Riverside,  New 
Orleans 

MAY 

10  72nd  Annual 
“U  INMA  World 
Congress  of  News¬ 


paper  Marketing, 
International 
Newspaper  Marketing 
Association,  The 
Fairmont  Royal  York, 
Toronto 


8-12 


IPI  World 
Congress  and 
51st  General  Assem¬ 
bly,  International 
Press  Institute, 

Grand  Hotel  Union, 
Ljubljana,  Slovenia 


18-22 


INFE  Annual 
Conference, 
International  News¬ 
paper  Financial  E.xecu- 
tives,  Boston  Marriott 
Copley  Place,  Boston 

Maaind 

Spring  Con¬ 
ference,  American 
Association  of 
Independent  News 
Distributors,  Boston 


Marriott  Long  Wharf, 
Boston 


24-26 


26-23 


World 
Newspaper 
Congress,  World 
Editors  Forum 
Conference  &  Info 
Services  Expo  2002, 
World  Association  of 
Newspapers,  Bniges 
and  Brussels,  Belgium 


30-1 


AAN  Annual 
Convention, 
Association  of 
Alternative  News- 
weeklies,  Monona 
Terrace  Convention 
Center,  Madison,  Wis. 


Reuben 
Awards 
Convention,  National 
Cartoonists  Society, 
Fiesta  Americana  Coral 
Beach  Cancun  Hotel, 
Cancun,  Mexico 


2  IRE  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency  San  Fran¬ 
cisco,  San  Francisco 

JUNE 

API  Media 
Convergence 
Seminars,  American 
Press  Institute,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

MNAA  Nexpo 

2002, 

Newspaper  Association 
of  America,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar  (&editorand 
publisher.com  or  fax  at 
(646)  654-5370. 


‘Chronicle’  photog  takes  a  shot 


BY  JIM  ROSENBERG 


A  Roman 

Catholic  priest 
was  jailed  for 
allegedly  assaulting  San 
Francisco  Chronicle 
photographer  Penni 
Glad.stone  Tuesday 
outside  the  courtroom 
where  he  stood  accused 
of  raping  a  14-year-old 
girl  almost  25  years  ago. 

The  only  photogra¬ 
pher  present,  Gladstone 
said  she  saw  the 
impending  blow  through 
1  her  camera’s  viewfinder 
but  bad  no  chance  to 
j  react.  “I  saw  it,  it 
I  happened.  It  was  that 
!  quick,”  she  recalled. 
Grateful  she  doesn’t 
ordinarily  wear  a  camera 
i  strap,  she  added  that  the 


The  Rev.  Don  Kimball  (right)  spots  photog¬ 
rapher  moments  before  lunch-hour  incident. 


Rev.  Don  Kimball 
yanked  the  cam¬ 
era  and  tossed  it 
behind  him,  hit¬ 
ting  Clark  Mason, 
a  reporter  for  The 
Press  Democrat  in 
Santa  Rosa. 

X-rayed 
and  inoculated 
against  tetanus, 
Gladstone 
suffered  a  cut, 
bruising,  swelling,  and 
broken  eyeglasses. 
Mason  was  uninjured. 

The  digital  camera 
suffered,  too.  Gladstone 
said  only  two  of  her  four 
shots  survived,  but  that 
the  Chron’s  graphics 
technology  chief,  Gary 
Fong,  sent  the  memory 


card  to  the  camera  mak¬ 
er  in  hope  of  retrieving 
the  remaining  images. 

When  she  was  told  by 
sberiflf s  officers  after  the 
incident  that  it  was  her 
only  chance  to  have 
Kimball  arrested  and 
that  she  could  drop  the 
charges  later,  she  assent¬ 


ed  and  “they 
booked  him  for 
felony  assault 
with  a  deadly 
weapon,”  she 
said.  He  was 
released  that  day 
on  $30,000  bail. 

Kimball’s 
lawyer,  who 
said  he  thought 
his  client  had 
been  provoked, 
withdrew  a 
request  for  mistrial 
based  on  the  lunch- 
hour  incident’s  possible 
effect  on  the  jury, 
according  to  Mason’s 
reporting,  which  also 
noted  a  larger-than- 
usual  media  presence 
the  day  after  the 
altercation.  11 


Street  Journal  aims  to 
attract  more  of  the 
color  ads  that  packed 
Tuesday’s  debut  of  its 
redesign. 

But  it  likely  will  take 
some  time.  Parent 
Dow  Jones  &  (^.  Inc., 
citing  weak  global  ad 
spending,  reported 
Journal  ad  linage  fell 
25%  on  a  per-issue 
basis  in  the  first  quar¬ 
ter  and  said  it  expects 
Journal  linage  to  be 
down  10%  to  20%  in 
the  second  quarter. 

“The  advertising 
environment  remains 
pretty  difficult,”  said 
Peter  R.  Kann,  Dow 
Jones  chairman  and 
CEO,  adding  that 
year-over-year 
declines  are  lessening. 

Overseas,  the 
Journal  launched  its 
first  global  ad  cam- 
pai^  and  tweaked  its 
Asian  and  European 
editions  to  look  more 
like  the  U.S.  version. 

-  LUCIA  MOSES 

SGRIPPSNET 

TAKESADIP 

The  E.W.  Scripps 
Co.  reported 
Wednesday  a  40%  fall 
in  first-quarter  net  in¬ 
come  due  to  a  reversal 
in  investment  results. 

Newspaper  revenue, 
excluding  those  asso¬ 
ciated  with  Denver’s 
Rocky  Mountain  News, 
was  flat  in  the  first 
quarter.  For  the 
second  quarter, 

Scripps  predicted 
earnings  per  share 
would  be  between 
65  and  75  cents, 
compared  with  64 
cents  a  year  earlier, 
with  newspaper  adver¬ 
tising  revenue  flat. 

-  LUCIA  MOSES 
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in  A  VIRTUAL  eiOG  JAM! 

Belo,  parent  of  The  Providence  (R.l.) 
JoumaPs  projo.com,  has  had  preliminary 
discussions  about  offering  Providence- 
originated  Web  logs  as  channels  to  other 
Belo  sites.  Want  The  New  York  Times’ 
version?  No  problem!  Its  content  will  be 
available  to  blogs  using  the  Radio  UserLand 
8.0  content-management  system.  Even 
Google  (http://news.google.com)  is  blog¬ 
ging:  It  directs  users  to  links  on  topics  such 
as  business,  entertainment,  and  technology. 
The  rub?  There’s  no  human  interaction: 
Headlines  are  chosen  by  “a  mathematical 
algorithm,”  according  to  lnternetNews.com. 
The  human  touch  is  essential,  in  fact,  a 
requirement  for  a  true  blog.  “Web  logs 
are  first  about  personality,”  said  Jimmy 
Guterman,  editor  and  publisher  of  Media 
Unspun  (http://www.mediaunspun.com), 
a  media-news  site  that  combines  original 
reporting  and  blogging.  They  also  can 
function  as  a  way  for  professional  journal¬ 
ists  to  express  themselves  without  editing: 
(insider  the  highly  opinionated  Andrew 
Sullivan  (http://www.andrewsullivan.com). 
“You  get  him  totally  unfittered,  from  his 
brain  to  the  keyboard,”  Guterman  noted. 
OpinionJoumal  (http://www.opinionjournal 
.com),  is  edited  by  the  crafty  James 
Taranto.  Rebecca  Blood  (see  story,  right) 
said  it  is  a  good  blog  technically,  but  too 
much  the  online  attack  dog  for  The  Wall 
Street  JoumaPs  editorial  page:  “There's 
no  thoughtful  consideration  of  another 
point  of  view.”  But  ain't  that  blogging? 


Some  other  blogs  onto  which  we  log: 
“The  Spike  Report”  (http://www.ojr.org/ojr 
/spike),  of  the  Online  Journalism  Review, 
“roams  the  Web  like  an  uneasy  spirit, 
seeking  out  items  of  interest  in  online 
magazines  and  journals.”  Drudgery?  Can’t 
forget  Matt  (http://www.drudgereport.com) 
or  his  Bizarro-world  counterpart,  the 
“Drudge  Retort”  (http://www.drudge.com). 
Also,  iwantmedia  (http://www.iwantmedia 
.com),  Slashdot  (http://www.slashdot.com), 
Boing  Boing  (http://boingboing.net),  and 
Blogger  (http://www.blogger.com),  the 
home  of  Wayne's  Words  (http://wayne 
robins.blogspot.com),  which,  of  course,  is 
a  new  kid  on  the  blog. 


ON  THE  LINE 


Channeling  the  stream  of  consciousness  on  the  Net,  Web  loggers 
ride  the  tide  of  interest  in  their  subjects,  whatever  they  may  be 


BY  WAYN ["robins 


IF  YOU  NEED  TO  PROVE  THAT  EVERY- 

thing  old  is  new  again,  look  no  further 
than  the  mainstreaming  of  Web  logs. 
Also  known  as  “blogs,”  these  are  Web 
pages  on  specific  or  general  subjects, 
updated  frequently  with  links  to  related 
material,  the  newest  on  top.  Blogs  were 
once  the  domains  of  code  geeks  who 
wanted  to  express  themselves  after  a  hard 
day’s  morning,  noon,  and  night  toiling  for 
the  Masters  of  the  Dot-com  Universe. 
Rebecca  Blood,  herself  a  mistress  of  the 
blog  universe  and  author  of  The  Weblog 

Handbook:  - 

Practical  Advice 
on  Creating  and 
Maintaining 
Your  BlogAohe 
published  in 
June  by  Perseus, 
defines  a  Web  log 
as  “a  coffeehouse 
conversation  in 

text,  with  references  as  required. 

The  best-known  newspaper  blog 
is  one  many  of  us  refer  to  simply  as 
“Romenesko.”  Jim  Romenesko’s 
MediaNews  (http://www.poynter.org/ 
medianews)  is  considered  by  Blood 
(http: //www.rebeccablood.net)  to  be  the 
model  for  a  great  blog. 

“Anybody  who  does  a  Web  log  should 
study  what  he  does,”  Blood  said  of  Rome¬ 
nesko.  “He’s  a  master  of  getting  to  the  heart 
of  a  story  in  just  a  few  words.  He’s  very 
funny,  not  snarky,  but  not  afraid  to  be  a 
little  bit  snide.  He’s  got  a  good  eye  for 
what’s  a  good  story,  and  then  there’s  his 
pithiness:  He  tends  to  put  the  punch  line 
first,  then  goes  to  more  detail.”  A  good  blog 
will  do  that:  Grab  you  with  a  hed  that  tells 
you  almost  all  you  need  to  know,  and  that 
ability  is  one  of  Romenesko’s  gifts. 

Rather  than  merely  reading  about 
themselves  on  Romenesko’s  site,  some 
newspaper  sites  have  been  running  their 
own  blogs.  Dan  Gillmor,  technology  colum¬ 
nist  for  the  San  Jose  (Calif.)  Mercury  News, 
has  his  own  blog,  eJoumal  (http://www 
.dangillmor.com),  from  which  “news  and 


views,  culled  and  edited”  appear  on  a  Merc 
News  site  (http://www.bayarea.com). 

The  most  interesting  development  in 
newspaper  blogs  is  at  the  Providence  (R.I.) 
JoumaPs  pacesetting  site  (http://www 
.projo.com),  where  staffers  have  started 
not  one  but  two  new  blogs.  One,  Dave 
McPherson’s,  is  called  Net  Runner.  The 
other.  Subterranean  Homepage  News, 
reflects  the  rock  ’n’  roll  passion  of  its  author, 
Sheila  Lennon.  Like  many  blog  authors, 
Lennon  gets  hers  done  by  cutting  back  on 
her  sleep,  since  her  “day  job”  is  producing 
projo.com’s  ample  features.  Aside 
from  its  title  (an  homage  to  a  Bob 
Dylan  song).  Subterranean 
maintains  an  ongoing  headline  for 


A  good  blog  wiU 
do  that:  Grab  you 
with  abed  that 
tells  you  almost  all  you 
need  to  know. 


digital  music  copyright  issues.  But  it’s  not 
only  rock  ’n’  roll.  “What  interests  me  is  that 
many  people  go  to  projo.com  to  read  the 
Journal  online  from  AOL,  and  these 
readers  may  not  have  been  anywhere  on 
the  Net  except  AOL,”  Lennon  said.  ‘We 
hope  the  links  in  Dave’s  and  my  Web  logs 
will  take  them  places  that  will  enhance 
their  understanding  of  what’s  being 
reported  beyond  the  mainstream.” 

A  good  blog  is  idiosyncratic,  with  links 
to  indigenous  pockets  of  individuality  on 
an  increasingly  homogenous  Web.  And  if 
you’re  looking  for  a  business  model,  don’t. 
There  isn’t  any. 

Yet  the  appeal  may  be  priceless.  The  New 
York  Times’  “Circuits”  section  on  March  28 
ran  a  story  on  how  “Fun  Is  Hard  to  Find” 
online  these  days  and  noted,  “Among 
longtime  Web  surfers ...  blogs  are  often 
cited  as  the  last  bastion  of  interesting 
material.”  Now  that’s  a  value-added 
proposition  worth  blogging  about.  U 
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Dirks,  Van  Essen  &  Murray 


FLORIDA 

Sebastian  Dortch  to  the  newly  created 
position  of  diversity  officer  for  the 
St.  Petersburg  Times  from  city  editor 
at  the  Times’  Clearwater  office. 


GEORGIA 

Michael  C.  Traynor  to  director  of  the  Western 
Publishing  Group,  a  newly  formed  division 
of  the  Morris  Communications  Corp.  in 
Augusta,  from  general  manager  of  the 
Savannah  Morning  News. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

NEW  YORK 

Randy  Siegel 

Randy  Siegel,  40,  senior  vice  president  of 

s 

planning  and  development  at  Parade  Pub¬ 
lications  in  New  York,  has  been  named  exec¬ 
utive  vice  president.  Prior  to  joining  Parade 
in  July,  he  was  president  of  Venturion  Ltd., 
a  consulting  firm.  Siegel’s  resume  includes 

he  has  served  as 


INDIANA 

Vickie  K.  Palmer  to  publisher  of  the 
Vincennes  Sun-Commercial  from  director 
of  operations.  Palmer  succeeds  Michael  E. 
Quayle,  who  resigned. 


KENTUCKY 
David  Wilkison  to  chief  of  bureau  for 
The  Associated  Press  in  Louisville  from 
assistant  chief  of  bureau  in  Philadelphia. 
Wilkison  succeeds  Ed  StaatS.  who  retired. 


^  a  variety  of  media  posts 

editor  and  publisher  of  the  alternative-weekly  Cleveland  Free 
Times,  marketing  director  at  Newsweek,  marketing  manager  at 
The  Washin^on  Post,  and  a  contributing  columnist  to  USA  Today. 


Bill  Hanson  to  publisher  of  the  Times- 
Tribune  in  Corbin.  Hanson,  most  recently 
publisher  of  the  Huron  (S.D.)  Plainsman, 
succeeds  Willie  Sawyers. 


TEXAS 

Dean  Aitken  to  vice  president  of  marketing 
at  the  San  Antonio  Express-News  from 
director  of  marketing. 

Nina  Brooks  to  vice  president  and  chief 
information  officer  from  chief  information 
officer. 

Rosa  Carnot  to  vice  president  of  advertising 
from  director  of  advertising. 

Matt  Oliver  to  vice  president  of  production 
from  director  of  production. 


aVlLY  CITIZEN 


trieod^  fur 


VIRGINIA 

Elizabeth  Libby  Smoot  to  general  manager 
of  the  Northern  Virginia  Daily  in 
Strasburg  from  assistant  general  manager. 


Citizen  Newspapers,  LLC 

(owned  by  James  E.  Conley,  Jr.) 
has  sold 

Beaver  Dam  (WI)  Daily  Citizen 

(10,377  daily  eirculation) 


elorioa 

Burdick 

V  to  publisher  of 

Naples  Daily 
HHSHli  News  from  exec¬ 
utive  vice  president  and  general 
manager,  effective  June  30. 
Burdick  will  succeed  Corbin 
Wyant,  who  is  retiring. 


Madison  Newspapers,  Inc. 

(owned  jointly  by  Lee  Enterprises  and  The  Capital  Times  Co.) 


We  are  pleased  to  have  represented 
Citizen  Newspapers,  LLC,  in  this  transaction. 


H9  EAST  .MARCY  STREET  SUITE  lOO  SANTA  FE,  NM 
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EDITORIALS 

niaiiisjiisriisiiiii 

During  a  bad  year  dailies’  newsrooms  eked  out  a  tiny  percentage 
advance  in  minorities.  But  will  the  good  times  bring  reverses? 

Don’t  try  telling  it  to  ASNE  President  Tim  McGuire,  editor 

newspapers  —  which  have  yet  ofthe5tcrrn&«rae  in  Minneapolis,  struck 
to  recover  from  the  classified  the  right  note  and  suggested  how  much 

collapse  that  drove  revenue  further  newspapers  have  to  go  when  he 


Don’t  try  telling  it  to 

newspapers  —  which  have  yet 
to  recover  from  the  classified 
collapse  that  drove  revenue 
down  a  collective  34.5%  last  year  —  but 
many  economists  now  argue  that  the 
recent  unpleasantness  wasn’t  really  a 
recession  at  all,  because  it  may  not  have 
met  the  classic  definition  of  two  or  more 
successive  quarters  of  decreasing  real  gross 
domestic  product. 

Similarly,  the  newspaper  industry 
narrowly  avoided  a  back-to-back  decline  in 
the  percentage  of  minority 
journalists  at  dailies  —  but  NCWSDJ 
the  news  was  hardly  cheer¬ 
ing  to  newsroom  employees  llOt  tOSJ 
of  color.  After  the  2001  thcir  di 

American  Society  of 

Newspaper  Editors  (ASNE)  ^Oftls  W 
diversity  census  found  the  0  n  CO  ll  11 

percentage  of  journalists  of 
color  had  declined  during  hard  tii 
the  year  to  11.64%  from 
11.85%  —  the  first  decrease  since  the  associ¬ 
ation  began  tracking  minority  employment 
in  1978  —  many  expected  further  bad  news 
from  the  2002  census.  Yet,  when  ASNE 
released  the  figures  last  week,  the  piercent- 
age  was  actually  up  slightly,  to  12.07%. 

The  good  news  in  the  ASNE  census  is  its 
tangible  evidence  that  daily  newspapers  did 
not  toss  aside  their  diversity’  goals  when 
they  encountered  hard  times.  After  all, 
newsrooms  emptied  out  last  year  at  a  pace 
not  seen  since  the  recessions  of  the  1970s: 
After  all  the  buyouts,  layoffs,  and  resig¬ 
nations  were  balanced  against  new  hires, 
nearly  2,000  daily  journalists  left  the  indus¬ 
try,  ASNE  found.  But  fears  that  minority 
journalists  would  be  the  first  to  go  in 
shrinking  newsrooms  proved  unfounded. 


Newspapers  did 
not  toss  aside 
their  diversity 
goals  when  they 
encountered 
hard  times. 


ASNE  President  Tim  McGuire,  editor 
of  the  Star  Tribum  in  Minneapolis,  struck 
the  right  note  and  suggested  how  much 
further  newspapers  have  to  go  when  he 
said,  “These  numbers  evoke  a  sigh  of  relief, 
not  exhilaration.” 

But,  as  the  song  goes,  a  sigh  is  just  a  sigh 

—  and  the  ASNE  census  gave  plenty  of  rea¬ 
sons  to  sigh  in  exasperation.  For  one  thing, 
while  the  percentages  of  African-American 
and  Asian-American  journalists  increased 

—  microscopically  —  their  actual  numbers 
decreased.  The  number  of  Asian  Americans 

declined  to  1,283  from 
)0rS  did  1>299.  and,  for  the  second 
.  j  consecutive  year,  the 

ISIQG  number  of  black  joumal- 

0  rsitV'^  ^’®79  from 

‘  2,951.  “For  blacks,  things 

011  th0y  are  still  headed  in  the 
^  r0  d  wrong  direction,”  said 

National  Association  of 
0S .  Black  Journalists  Presi¬ 

dent  Condace  Pressley. 
Another  wrong  direction  uncovered  by 
the  census:  After  declining  to  a  low  of  39% 
in  2000,  the  percentage  of  daily  papers 
that  employ  no  minority  journalists  at  all 
increased  again  this  year,  and  is  up  to  45%. 

Still,  dailies  did  pretty  well  in  a  severe 
test  of  their  commitment  to  the  goal  of 
employing  newsrooms  that  look  like  the 
communities  they  cover.  Ironically,  the 
coming  better  times  may  test  papers  just  as 
sorely.  All  those  empty  chairs  in  America’s 
newsrooms  will  be  refilled  one  at  a  time, 
not  in  hiring  binges.  But  diversity  won’t  be 
served  if  editors  are  panicked  by  use-it-or- 
lose-it  staffing  budgets  into  picking  from  a 
less  diverse  pool  of  candidates  —  or  hiring 
any  minority  journalist  who  happens  to  be 
available  for  an  interview. 
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Howell  Raines  (center  left),  executive  editor  of  The  New  York  Times,  leads  the  applause 
in  the  paper's  newsroom  April  8,  the  day  it  learned  it  had  won  an  unprecedented  seven 
Pulitzer  Prizes  —  half  of  those  awarded  in  recognition  of  journalistic  excellence  this  year. 


AS  The  New  York  Times  won  a  record  seven 
Pulitzer  Prizes,  Thomas  E.  Franklin  of  The  Record  in 
Hackensack,  N.J.,  had  to  settle  for  being  a  mere  final¬ 
ist  —  despite  shooting  the  most  memorable  photo  of 
Sept.  11.  Meanwhile,  The  Seattle  Times  lost  any  chance 
for  a  prize  when  another  entry  was  switched  into  its  category. 

These  unexpected  decisions  typified  the  2002  Pulitzer  results,  which 
saw  huge  metropolitan  dailies  sweep  almost  all  14  journalism  awards 
for  their  coverage  of  Sept.  11,  the  war  in  Afghanistan,  and  other  topics. 

Seymour  Topping,  administrator  of  the  Pulitzers,  says  The  New 
York  Times  won  the  prize  for  breaking-news  photography  for  a 
“portfolio  of  pictures  —  not  a  single  photo.”  Yet  Record  Editor  Frank 
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J.  Scandale,  while  expressing  admiration 
for  the  winning  work  in  the  much  bigger 
paper,  admits,  “We  were  disappointed. 
Tom’s  photo  will  still  be  talked  about  in  50 
years.  It  moved  millions  of  people.”  Scan- 
dale  says  Franklin’s  single  Iwo  Jima-like 
picture  “told  the  whole  story”  of  Sept.  11  as 
well  as  any  body  of  photographic  work  did. 

The  Washin^oii  Post  was  a  finalist  in  the 
public-service  category  for  a  series  about 
the  District  of  Columbia’s  role  in  the 
deaths  of  229  children  placed  in  protective 
care  betw'een  1993  and  2000.  But  after  the 
board  gave  The  New  York  Times  a  win  in 
that  category  for  its  post-Sept.  11  daily 
section,  “A  Nation  Challenged,”  75%  of  the 
panel  voted  to  switch  the  Post  series  into 
the  investigative-reporting  category,  which 
it  then  won. 

One  finalist  the  Post  series  superseded 
in  that  switch  was  The  Seattle  Times, 
nominated  for  its  investigation  of  a  local 

cancer-research 
center.  That 
widely  hailed 
series  had 
became  a  source 
of  internecine 
warfare  (and 
much  gossip) 
when  it  was 
heavily  criti- 


Journal  Managing  Editor  Paul  E.  Steiger  (left)  shares  bubbly  with  National  Editor  Marcus  W.  Brauchli. 


Breaking  News  Reporting:  The  Wall  Street  Journal 


Prize  Package 
All  the  Pulitzer 
Prize-winning  entries 
can  be  viewed  on  the 
Web  by  visiting  E&P 
Online  (http;//www 
.editorandpublisher.com). 


the  editorial  effort  that  managed  to  get 
copies  of  the  paper,  with  one  deck  reading 
“Nation  Stands  in  Disbelief  and  Horror,” 


•HAT  HAPPENS  WHEN  AN  EVENT 
is  SO  enormous  that  it  sweeps 
away  the  ironclad  walls  between 


cized  recently  by  The  Wall  Street  Journal. 


i  the  observer  and  the  observed,  between  the 


onto  newsstands  the  next  day  —  despite 


Did  the  Journal’s  criticism  help 


reporter  and  the  reported?  In  the  case  of 


prevent  r/ic  Hmcs  from  winning?  The  Wall  Street  Journal,  the  newspa-per  “The  prize  is  for  the  entire  WaZ/Sf  rcef  3 


“I  have  no  way  of  knowing,”  says  Sectf/c  whose  offices  were  almost  next  door  to  the  |  JowmaZ  staff,”  says  Spot  News  Editor  ^ 

rZmes  Managing  Editor  Alex  MacLeod.  World  Trade  Center  and  whose  staff  had  to  j  Francine  Huff  with  obvious  elation.  “A  lot  s 


He  says  the  Post  effort,  while  a  “fine”  series, 
was  “much  more  public  service  than 
investigative.”  But  he  adds  that  his  paper 
previously  won  two  Pulitzers  after  switching 
categories,  so  “it  cuts  both  ways.” 

Topping,  the  Pulitzer  administrator,  says  ! 
that  the  decision  was  made  on  “merit.”  He 
adds  that  Journal  Managing  Editor  Paul  E. 
Steiger,  a  Pulitzer  board  member,  did  not  | 
participate  in  the  category-switch  vote.  I 

There  was  little  to  be  upset  about  at 
The  New  York  Times.  Its  total  of  seven 
Pulitzers  in  a  single  year  was  the  most  by 
far  since  the  prizes  were  first  awarded  in  | 
1917.  Topping  says  several  newspapers 
previously  won  three. 

In  announcing  its  winners,  the  Pulitzer 
board,  as  usual,  also  released  the  names  of 
the  three  finalists  in  each  category.  As  it 
turns  out,  one  of  the  “secret”  lists  of 
alleged  finalists  apparently  leaked  by 
judges  to  fellow  journalists  —  and 
described  by  E^P  four  weeks  ago  — 
exactly  matched  the  official  list.  11 


run  for  their  lives  as  the  Twin  Towers  '  of  people  raced  for  their  lives.  Then  instinct 

collapsed,  the  result  was  an  extraordinary  kicked  in,  and  they  started  reporting.” 
journalistic  effort.  Seven  months  on,  as  the  In  Huff s  case,  she  wasn’t  at  work  yet  when 
paper  made  ready  for  the  launch  of  a  the  planes  struck  —  she  was  on  the  train 

colorized  Page  One,  its  staff  was  awarded  '  from  her  Maplewood,  N.J.,  home  to 
the  Pulitzer  Prize  for  breaking  news  for  its  Hoboken,  where  she  normally  caught  the 
on-the-spot  reporting  on  Sept.  11  and  for  PATH  train  to  New  York.  Huff  and  her 
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fellow  passengers  saw  the  first  tower  on 
fire.  Then,  to  their  utter  horror,  they  saw, 
out  the  windows  of  the  train,  the  second 
plane  hit. 

Not  long  afterward,  in  complete  shock, 
she  managed  to  make  her  way  to  the  paper’s 
offices  in  South  Brunswick,  N.J.  There,  via 
miraculously  still-ftmctioning  e-mail. 
Assistant  Managing  Editor  Jim  Pensiero 
had  created  an  impromptu  editorial  team 
that  began  accounting  for  their  staff, 
making  sure  everyone  was  alive,  and  then 
organizing  the  stories  that  the  reporters, 
wherever  they  had  wound  up,  were  filing. 

Some  journalists  stayed  near  Ground 
Zero,  some  were  in  midtown,  and  some 
were  on  evacuation  boats,  leaving 
Manhattan  as  the  choking  clouds  from  the 
collapsed  buildings  cloaked  the  area.  “I 
climbed  on  the  seawall,  lost  my  balance, 
and  went  into  the  Hudson  River,”  recalls 
reporter  Gordon  Fairclough,  who  normally 
writes  about  the 
tobacco  industry. 
‘That  was  when 
the  debris  cloud 
came  over  and 
blacked  out 
everything.  I 
couldn’t  even  see 
my  hand.  I 
swam  20  min¬ 
utes,  and  a  New 
York  City  har¬ 
bor  rescue  boat 
pulled  me  out 
i  and  dropped 
me  on  the  New 
I  Jersey  side.” 
i  Exemplifying 
i  how  surreal 
those  hours 
were,  when 
Fairclough  —  clad  only  in  a  sheet,  his  hair 
covered  in  ash  —  approached  triage  teams 
treating  firemen  and  other  injured  victims 
on  the  riverbank  and  said  that  he  was  a 
reporter  for  The  Wall  Street  Journal, 
“Nobody  batted  an  eye.” 

By  day’s  end,  according  to  Managing 
Editor  Paul  E.  Steiger,  National  Editor 
Marcus  W.  Brauchli  had  received  more  than 
1,000  e-mail  messages  from  staff,  and  more 
than  650  inches  of  memos  had  been  sent 
through  to  the  Page  One  editor,  including  a 
striking  first-person  account  by  Foreign 
Editor  John  Bussey. 

“Everyone  on  the  staff,”  Huff  asserts,  “can 
really  be  proud  of  coming  together  and  being 
able  to  work  together  under  such  difficult 
circumstances.”  —  Sasha  Abramsky 


Accompanying  The  Washington  Post’s  prize-winning  series  was  this  photo  showing  a  child  reflected 
in  the  broken  glass  of  an  abandoned  building  where  the  body  of  another  child  was  found  in  a  closet. 


IS  nPSTf!'  w  mMJ>  TR4I»1 

um  HIJACKED  JETS 


lN\T.STiG.\Tn  E  Reporting:  The  Washington  Post 


together  —  in  the  face  of  a  gag  order  issued 
by  the  presiding  judge  —  the  catalog  of 
errors  and  acts  of  negligence  that  had 
allowed  this  tragedy  to  unfold.  Higham,  44, 
who  inherited  his  love  of  investigation  from 
his  father,  a  New  York  homicide  detective, 
recalls  how  the  team  began  “hearing  that 
there  were  a  lot  of  other  children  who  had 
died  because  of  problems  with  child  protec¬ 
tion.”  As  a  result,  the  paper  filed  a  Freedom 
of  Information  Act  (FOIA)  request  for  the 
dossiers  dealing  with  these  children’s  deaths. 

“We  really  wanted  to  make  sure  eveiyone 
knew  what  was  happening,”  remembers 
Sarah  Cohen,  a  database  specialist  who 
previously  worked  as  an  economist  for  the 


A  COUPLE  OF  YEARS  AGO,  SaRI 

Horwitz  of  The  Washington  Post  got 
a  tip  that  a  little  girl  had  died  within 
Washington’s  foster-care  system.  The  Child 
and  Family  Services  Agency  wouldn’t 
cooperate  with  Horwitz,  44,  so  the  metro- 
desk  reporter  got  on  the  phone  to  a  police- 
department  source  and  learned,  from  him, 
the  name  of  the  child.  It  turned  out  she  had 
been  living  with  foster  parents  until  a  judge 
ordered  her  returned  to  her  birth  mother. 
Two  weeks  later,  she  was  dead,  her  mother 
and  godmother  the  prime  suspects. 

Soon  afterward,  Scott  Higham,  newly 
hired  from  The  Sun  in  Baltimore,  joined 
Horwitz  in  the  investigation,  trying  to  piece 
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responsibility  for  them,’ 
the  journalists  wrote. 

Although  the  stories’ 
initial  impact  was 
blunted  by  the  events 
of  Sept.  11,  the  series 
belatedly  garnered 
attention.  Politicians 
promised  to  deal  with 
the  flaws  in  the  system 
for  protecting  at-risk 
children.  The  agencies 
involved  hired  more 
social  workers.  And,  on 
April  8,  the  package 
won  the  Pulitzer  for 
investigative  reporting 
for  Horwitz,  Higham, 
and  Cohen. 

“Winning  the  Pulitzer  is  so  exciting,” 
declares  Horwitz,  recuperating  from  a 
skiing  accident.  “But  the  real  prize  in  this  is 


U.S.  Bureau  of  Labor  Statistics.  Cohen,  45, 
joined  the  team  to  help  inteipret  the  data 
after  the  city  acceded  to  the  FOIA  request. 
“We  all  knew  there  was  something  very 
troubling  going  on.” 

What  was  happening  was  not  just  a 
failure  to  protect  at-risk  children  but,  says 
Investigations  Editor  JelFLeen,  a  concerted 
effort  to  hide  this  failure  —  to  drape  in 
obscurity  the  fact  that  “the  government 
was  failing  to  address  some  of  these  very 
well-known  problems.  It  doesn’t  get  more 
important  than  defenseless  children  dying 
because  of  government  neglect.” 

Last  September,  a  year  and  a  half  after 
Horwitz  first  started  work  on  the  topic,  the 
Post  ran  on  consecutive  days  four  feature- 
length  articles  examining  the  deaths  of  229 
children  over  the  past  decade  who  had  been 
placed  in  foster  care,  who  were  being 
treated  in  negligent  medical  facilities,  or 
whose  abusive  parents  had  been  brought  to 
the  attention  of  Washington’s  troubled 
child-protection  agencies.  They  described, 
in  often-excruciating  detail,  how  infants 
had  starved  to  death,  how  toddlers  had 
been  murdered,  how  children  had  died  due 
to  medical  neglect.  They  “got  lost  in  a 
system  where  no  one  assumes  direct 


Toast  of  the  Post.  Sari  Horwitz  (and  daughter  Rachael  Schultz),  Scott 
Higham,  and  Sarah  Cohen  (right)  are  all  smiles  for  prize  picture. 


that  the  city  has  taken  action  now  to  better 
protect  abused  and  neglected  children.” 

—  Sasha  Abramsky 
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Valerie  Burke  touches  the  headstone  at  the  graves  of  her  brother,  Paul  Wayment,  and  his  son.  Gage. 


Feature  Writ  ing:  Los  Angeles  Times 


Carre,  whom  Siegel,  himself  a  published 
novelist,  deeply  admires,  he  loves  exploring 
the  dilemmas  faced  by  “moral  men  trying  to 
make  their  way  in  an  amoral  world.” 

The  narrative  the  Pulitzer  jury  found  so 
compelling  was  a  saga,  eentered  in  rural 
Utah,  about  a  loving  father,  Paul  Wayment, 
who,  while  on  a  hunting  trip,  left  his  sleep¬ 
ing  2-year-old  {continued  on  page  19} 


’M  LOOKING  FOR  STORIES  WHERE 

I  people  are  wrestling  with 
.M.  ambiguous  issues,”  the  Los 
Angeles  Times  Barry  Siegel,  52,  explains 
on  the  afternoon  he  won  the  Pulitzer  Prize 
for  feature  writing.  “[Stories]  where  people 
have  to  choose,  but  there’s  no  right  or 
wrong.  Ambiguity  is  more  interesting  than 
black  and  white.”  Like  the  author  John  le 


To  order,  see  our  website  at 
www.rcfp.org/publist.html,  or  call  us 
at  (703)  807-2100. 


COimEE 


The  Reporters  Committee 
For  Freedom  of  the  Press 
1815  N.  Fort  Myer  Dr., 

Suite  900 

Arlington,  VA  22209 
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-FEATURES  AVAILABLE- 


_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 

PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

START  YOUR  OWN  ONLINE  NEWSPAPER 

Complete  Startup  Package 
(423)  667-5314 

_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  TEXAS 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  APPRAISERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-93(M) 

Kickcnhachvr  IVIecliu 

673  I  Dcsco  l>r..  Dalla 
673  1  Dcsco  Dr..  Dallas.  TX  75225 
w  w  \v  .  r  i  c  k  c  n  b  it  c  h  c  r  m  c  d  i  it .  c  L)  m 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  v\-e've  produced  top  values  for  publishing  companies,  in 
thousands  of  transactions  thmugliout  the  countrv.  We  have  built  this 
ax'ord  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  v\'e  can  do  for  vou  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 
infofn  eribb.com 


John  Crihh  •  Jim  Hicks 
Tom  Karavakis  •  (iary  (ireene 


NEWSPAPER  BROKERS 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

”  THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 

For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

FREE  LIST  -  17  weeklies.  5  newspaper 
groups  for  sale.  John  E.  van  der  linden,  bro¬ 
ker,  P.O.  Box  275,  Spirit  Lake,  lA  51360. 
PH:  (712)  336-2805 

ILLINOIS  WEEKLY  GROUP,  $500K 
gross,  also  Texas  weeklies.  Free  list, 
(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 

MONTHLY  BUSINESS-TO-BUSINESS 

Tabloid  26  years.  Unlimited  Potential 
(215)  629-1666  Fax:  (215)  923-8358 

THE  INDIANAPOLIS  SPOTLIGHT,  a 

leading  Midwest  weekly  community  newspa¬ 
per  is  for  sale.  Family  ownership  since 
1939.  Owner  retiring  and  wishes  independent 
ownership  perpetuation.  Profitable  with 
dynamic  growth  potential  on  Indianapolis’ 
Greater  Southside.  Check  out  the  web  site 
at  www.indyspotlight.com (or.org.  or.  net.) 
Contact:  Ed  Roehling  (317)  887-1945 
or  Bill  Van  Huss  (317)  813-0106 

TIME  FOR  A  CHANGE.  Established  weekly 
in  growing  resort  area  in  Idaho.  Can  be 
nicely  profitable.  Great  lifestyle.  Seilers  very 
motivated.  Email:  greatweekly@yahoo.com. 


-EQUIPMENTS  SUPPLIES- 


-EQUIPMENTS  SUPPLIES- 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTE^INC' 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

_ PRESSES _ 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  -f  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 
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EQUIPMENT  FOR  SALE 

FOR  SALE:  Goss  Community  stacked 
1974  5/u  w/SC  folder,  $60,000;  2  1978 
Harris  VI 5A  units  $8,000  ea;  6/u  stacked 
News  King  w/running  circ  register  on 
all  units,  w/KJ6  60  HP  upper  former, 
$58,000  guaranteed;  Goss  Community 
SC  folder  w  1/2  1/4  &  dble  parallel 
W/50HP  drive,  best  offer;  8/u  1986  Ur¬ 
banite:  Call  John  Newman  (913)  648-2000. 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


www.editorandpublisher.com 


i 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLlSHER.COM 


-INDUSTRY  SERVICES- 


-HELP  WANTED- 


COMPUTER  SOFTWARE 

ACADEMIC 

ADMINISTRATIVE 

ADVERTISING 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment, 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
(Dne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


_ ACADEMIC _ 

GRAPHICS  EDITOR/TEACHER 
Love  your  newsroom  job  but  always  won¬ 
dered  about  teaching?  Join  the  staff  at  the 
Missouri  School  of  Journalism’s  award-winn¬ 
ing  community  paper.  Your  students  will 
produce  the  daily  graphics  report  as  well  as 
work  with  you  in  the  classroom  -  so  you’ll 
have  the  best  of  both  worlds.  Three  years 
of  newsroom  experience  and  a  passion  for 
visual  storytelling  are  required.  Send 
resume,  cover  letter  and  work  samples  by 
May  10  to  Pansy  Cure,  Missouri  School  of 
Journalism,  76-H  Gannett  Hall,  Columbia, 
MO  65211-1200.  Call  search  chair  Judy 
Bolch  at  573-884-1573  for  more 
information.  The  University  of  Missouri  is  an 
Affirmative  Action/Equal  Opportunity  em¬ 
ployer.  To  request  ADA  accommodations, 
please  contact  our  ADA  Coordinator  at 
(573)  884-7278.  E-mail: 

adawww@showme.Missouri.edu 


JOURNALISM 

The  Perley  Isaac  Reed  School  of  Journalism 
at  West  Virginia  University  is  seeking  an  as¬ 
sistant  professor  to  chair  its  news  editorial 
program  and  build  curriculum  for  an  innova¬ 
tive  program  that  includes  print  journalism, 
on-line  journalism,  literary  journalism  and 
convergence  with  the  broadcast  news  cur¬ 
riculum.  Tenure-track  position.  Ph.D.  pre¬ 
ferred;  Master’s  degree  with  significant  pro¬ 
fessional  experience  will  be  considered. 
Salary  commensurate  with  experience. 
Perley  Isaac  Reed  is  a  fast-growing,  stu¬ 
dent-centered  school  accredited  by  AEJMC. 
Faculty  include  a  Pulitzer-Prize  winning  jour¬ 
nalist,  a  renowned  AP  special  correspondent 
and  war  reporter,  plus  a  1999  Freedom 
Forum  Teacher  of  the  Year  and  co-director 
of  the  Poynter  Institute  Summer  Fellowship 
in  News  Reporting  and  Writing.  West  Virginia 
University  is  an  Affirmative  Action, 
Equal  Opportunity  Employer.  Send  letter  of 
application,  curriculum  vita  and  three  refer¬ 
ences  to: 

Chair,  News  Editorial  Search  Committee 

Perley  Isaac  Reed  School  of  Journalism 
P.O.  Box  6010 

Morgantown,  VIA)  26506-6010 
J^^AUSM 

SUNY  College  at  Brockport  Communication 
Department  seeks  tenure-track  Assistant 
Professor  candidates  for  August  2002. 
REQUIRED:  Ph.D.  in  Journalism,  Communi¬ 
cation  or  related  field  or  Master’s  degree 
with  professional  experience  commensurate 
with  terminal  degree.  Teach  3  undergraduate 
Journalism  courses  per  semester.  Possibly 
serve  as  student  newspaper  advisor. 
Program  of  scholarship,  professional  devel¬ 
opment,  student  advising,  and  department/ 
college  service  expected.  Evidence  of  suc¬ 
cessful  teaching,  professional  experience 
as  print  journalist,  research/creative  en¬ 
deavors  in  journalism  or  related  area,  profi¬ 
ciency  in  computer  and  classroom  technolo¬ 
gies  and  ability  to  teach  diverse  student 
population. 

PREFERRED:  4  years  professional  print  jour¬ 
nalism  experience,  record  of  and  plans  for 
research/publication,  and  web  writing  profi¬ 
ciency.  Review  begins  immediately.  Send 
letter  of  application;  vitae;  one-page,  dou¬ 
ble-spaced  statements  of  teaching 
approach  and  plans  for  research/creative 
activity;  copy  of  transcript  from  last 
degree;  and  3  current  letters  of  reference 
to  Mr.  Terry  Hooper,  Faculty/Staff  Recruit¬ 
ment  Office,  SUNY  College  at  Brockport, 
409  Allen  Administration  Building,  350  New 
Campus  Drive,  Brockport,  NY  14420-2929. 

SUNY  College  at  Brockport  is  an  Equal 

Opportunity/Affirmative  Action  employer 


CLASSIFIED 
A  DVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com 
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ARE  YOU  READY  to  move  on,  manage  your 
own  paper?  Then  our  publishing  group  may 
have  the  position  you've  been  seeking.  We 
need  strong  general  management  people 
with  solid  advertising  backgrounds.  People 
who  can  change  old  habits,  motivate  both 
staff  and  community,  and  take  our  products 
to  the  next  level.  If  you’re  looking  for  an  op¬ 
portunity  and  believe  you  can  make  a  differ¬ 
ence  in  Zone  5  or  9,  please  send  your  re¬ 
sume  to  Box  2714,  Editor  &  Publisher  Clas¬ 
sified,  770  Broadway,  7th  Floor,  New  York, 
NY  10003. 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

PUBLISHER:  Wanted  to  take  good  Zone  9 
twice-weekly  to  next  level.  Ideal  candidate 
will  have  track  record  of  accomplishment; 
solid  advertising/business  background;  ex¬ 
perience  producing  quality  editorial 
product;  desire  to  be  community  leader. 
Great  location,  good  salary,  excellent  bonus 
plan,  401(k),  health/dental  insurance,  cafe¬ 
teria  plan.  Submit  resume,  salary  require¬ 
ments  to: 

Box  2694,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

_ ADVERTISING _ 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

MfTALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 

ADVERTISING 


ADVERTISING  SALES  MANAGER 
Fantastic  opportunity  to  create  the  life 
you’ve  been  dreaming  of:  The  ASPEN  DAILY 
NEWS  is  seeking  an  experienced  sales 
manager  who  aims  high  and  leads  by  exam¬ 
ple.  Are  you  a  problem  solver?  Are  you  cre¬ 
ative,  enthusiastic  and  aggressive?  If  so, 
this  position  will  pay  you  well,  and  gives  you 
access  to  an  incredible  amount  of 
world-class  Colorado  resort  benefits. 

Please  send  resume  and  cover  letter  to: 
adnsales@aspendailynews.com 


NEED  A  NEW  CHALLENGE? 

Historic  7,000  daily  looking  for  an  energetic 
ad  manager  to  spark  sales  and  train  good 
staff.  Send  resume  and  salary  history  to 
Gary  Blackburn,  Publisher,  Princeton  Daily 
Clarion,  P.O.  Box  30,  Princeton  IN  47670 
or  E-mail  gblack@pdclarion.com.  Details  at: 
www.brehmcommunications.com 


RETAIL  ADVERTISING  MANAGER 
The  Courier  News,  a  Gannett  newspaper 
with  a  39,000  daily/40,000  Sunday  circula¬ 
tion,  has  an  immediate  opening  for  a  RAM 
overseeing  sales  and  management  of  the 
retail  advertising  department.  The  position 
IS  responsible  for  meeting  revenue  goals, 
as  well  as  overall  management  of  eight  Ac¬ 
count  Executives.  We  are  seeking  an  inno¬ 
vative,  results-oriented  manager  with  news¬ 
paper  sales  and  management  experience. 
Proven  success  in  strategic  planning  and 
implementation  are  a  must.  Requires  a  mini¬ 
mum  of  a  Bachelor’s  degree  and  a  proven 
record  of  success  in  newspaper  sales.  We 
offer  a  competitive  base  salary  and  excellent 
benefits.  Send  resume  to: 

Henry  Foreman,  Courier  News 
P.O.  Box  6600, 1201  Route  22 
Bridgewater,  NJ  08807 
Or  E-mail:  hforeman@c-n.com 

_ CIRCULATION _ 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ADVERTISING 


CLASSIFIED  SALES  DIRECTOR 

Looking  to  grow  with  a  great  company?  The  powerhouse  of  business-to-business 
Classified  publishing  has  an  exciting  opportunity  for  a  sales  leader  to  join  our  dynam¬ 
ic  management  team.  If  you're  smart,  aggressive,  online-sawy  and  understand  the 
dynamics  of  the  advertising  and  newspaper  industries,  we  want  to  talk  to  you  NOW. 
You  will  lead  a  proactive,  inside  sales  force  that  has  year  after  year  captured  the  vast 
majority  of  print  dollars  in  its  niche.  Successful  candidate  will:  have  strong  organiza¬ 
tional  and  sales  development  skills;  have  a  proven  track  record  meeting  revenue 
goals;  and  be  a  strategic  planner.  We  offer  an  excellent  compensation  package. 
Please  mail.  Fax  or  E-mail  resume  with  salary  requirements  to: 

VNU  Business  Media 
Attn:  Anne  Doyle 

770  Broadway,  7th  Floor,  New  York,  NY  10003 
Fax:  (646)  654-5350 
E-mail:  adoyle@vnuusa.com 

Wvnu  business  media 


Classified  Advertising  call  (888)825-914*) 


www.editorandpublisher.com 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  &  MARKETING  DIRECTOR 
The  Grand  Island  Independent,  a  24,000  cir¬ 
culation,  7-day,  morning  newspaper,  seeks 
a  circulation  and  marketing  director.  The 
successful  applicant  will  have  a  track 
record  for  growing  circulation  using  a  full 
range  of  sales  and  marketing  strategies. 
The  Independent  is  part  of  Morris  Communi¬ 
cations  Company,  and  offers  a  full  schedule 
of  benefits.  Salary  plus  bonus.  EOE.  Letter 
and  resume  to:  Robb  Krecklow,  publisher, 
P.O.  Box  1208,  Grand  Island,  NE  68802,  or 
rkrecklow@theindependent.com 
Apply  by  May  3,  2002. 

CIRCULATION  MANAGER 
12,000  circulation  daily  paper  in  Big  12 
community  seeks  a  leader  to  grow  circulation 
and  provide  excellent  service.  Stable, 
local,  private  ownership;  regional  group  af¬ 
filiation.  Competitive  salary,  good  benefits. 
ABC,  billing  experience  helpful. 

Send  resumes  to: 

Edward  Seaton,  publisher 
The  Manhattan  Mercury 
P.O.  Box  787 
Manhattan,  KS  66505 

CIRCULATION  MANAGER 
Minimum  5  years  upper  level  experience. 
Energy,  creativity  and  sales  ability  required. 
Excellent  salary  with  full  benefits.  Send 
resume  to  A.  Farber,  The  Washington 
Times,  3600  New  York  Avenue,  NE,  Wash¬ 
ington,  DC  20002  or  Fax:  (202)  635-0409. 

DISTRIBUTION  MANAGER  FOR 
THE  PALM  BEACH  POST 
Seeking  qualified  candidate  with  five  or 
more  years’  management  experience  leading 
a  home  delivery  operation.  Prefer  experience 
within  a  competitive  market.  Include 
projects  implemented  with  resume  to: 

The  Palm  Beach  Post 
Attn:  Lisa  Pinto,  Human  Resources 
2571  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 
Or  Fax  (561)8204192 

HOME  DELIVERY  MANAGER 
Come  to  Colorado!  Person  for  person  our 
24,000-circulation  daily  has  the  best  staff  in 
the  state  and  the  awards  to  prove  it.  We 
have  a  challenging,  dynamic,  fun  place  to 
work  and  a  great  lifestyle  to  go  with  it.  We 
just  don’t  have  you.  We’re  very  sorry  to 
lose  our  home  delivery  manager  to  a  new 
career  move,  but  now  need  to  hire  the  very 
best  we  can  find  to  fill  the  position.  Good 
pay  and  benefits,  wonderful  opportunity  to 
be  part  of  a  very  good  company.  Come  to  a 
great  place  to  learn,  grow  and  build  a  career. 
Send  resume  and  references  to:  Brenda 
Haines  c/o  the  Greeley  Tribune,  P.O. 
Box  1690,  Greeley,  CO  80632  E-mail: 
michellef@greeleytrib.com 


HOW  MANY  NEW  subscriptions  can  you 
write?  Crewing  and  kiosk  sales  contractor 
needed  immediately  in  a  very  competitive 
market  in  Northern  Virginia,  25  miles  south 
of  Washington,  DC.  We  need  at  least  two 
crew  managers.  We  have  kids  ready  to 
work.  We  have  locations  set  up  for  kiosk 
sales  and  need  aggressive  sales  people  to 
man  them.  Serious  inquiries,  please  contact 
Stephen  Zawisa  (703)  368-3101,  ext.  133. 

Or  E-mail  szawisa@potomacnews.com 


CIRCUIATION 


MANAGER,  CUSTOMER  SERVICE 
;  The  Chicago  Sun-Times  is  seeking  an  expe- 
j  rience  circulation  professional  to  lead  our 
customer  service  department.  The  ideal 
’  candidate  has  prior  experience  in  a  high  vol¬ 
ume,  fast  paced  environment  , excellent  in¬ 
terpersonal,  oral  and  written  communication 
skills.  Please  forward  resumes  to  Customer 
Service  Manager  competition,  Chicago 
Sun-Times  Room  334,  4C)1  N.  Wabash  Ave, 
Chicago,  IL,  60611.  FAX:  (312)  321-9652, 
E-mail:  pbinash@suntimes.com 

THE  JOURNAL  NEWS,  a  Gannett  metropolitan 
newspaper  located  in  the  New  York  City 
suburb  of  Westchester  County  NY  has  an 
opportunity  for  established  and  experienced 
independent  crew  sales  companies  to  oper¬ 
ate  up  door  to  door  sales  operations  in  our 
market.  Aggressive  commission  structure 
offered.  Proven  track  record  of  success  in 
competitive  environments  a  must. 

Interested  parties  should  contact: 

Miranda  at  (914)  694-5247 
The  Journal  News 

One  Gannett  Drive,  White  Plains,  NY  10604 


ZONE  MANAGER  wanted  to  supervise  both 
home  delivery  and  single  copy  district  man¬ 
agers.  Prefer  someone  experienced  in  Mi¬ 
crosoft  Word  and  Excel.  We  oversee  two 
morning  newspapers  and  one  weekly  in 
Northern  Virginia,  25  miles  south  of  Wash¬ 
ington,  DC.  This  position  would  be  perfect 
for  an  experienced  district  manager  wanting 
to  move  up.  The  candidate  hired  will  under¬ 
stand  the  importance  of  providing  excellent 
customer  service,  will  be  sales  oriented, 
must  work  well  with  little  supervision,  and 
possesses  a  “Can  Do”  attitude.  We  are  an 
equal  opportunity  employer,  providing  a 
drug  free  work  environment.  This  job  will 
provide  an  excellent  opportunity  for  further 
growth.  Please  forward  resume  along  with 
salary  requirements  to  Circulation  Director, 
P.O.  Box  2470,  Woodbridge,  VA  22195. 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ASSISTANT  CITY  EDITOR 
The  Wisconsin  State  Journal,  a  90,000  cir¬ 
culation  daily  in  Madison,  is  seeking  an  As¬ 
sistant  City  Editor  to  lead  a  team  of  reporters 
and  handle  general  desk  duties.  Candidates 
should  have  a  bachelor’s  degree,  and 
at  least  three  year’s  of  experience  as  an  ed¬ 
itor  on  a  daily.  Send  application  letter,  and 
resume  by  April  26,  2002  to: 

Wisconsin  State  Journal 
Attn:  Phil  Glende  -  HRES 
P.O.  Box  8058 
Madison,  Wl  53708 
Fax:  608-252-6082 
E-mail:  jobs@madison.com 
Affirmative  Action/Equal 
Opportunity  Employer 


CITY  EDITOR:  Energetic,  creative  wordsmith 
to  lead  young  reporters  and  old 
newshounds.  We  focus  on  community  news 
but  tackle  the  big  stuff  too.  Quark  a  must. 
Resume/clips  to  Michael  S.  Green,  Tahoe 
Daily  Tribune,  3079  Harrison  Ave.,  South 
Lake  Tahoe,  CA  96150; 

mgreen@swiftnews.com 


EDITORIAL 


ASSISTANT  EDITOR  sought  for  public  health 
newspaper.  The  American  Public  Health  As¬ 
sociation  is  seeking  an  enthusiastic,  innova¬ 
tive  team  player  for  its  award-winning 
monthly  newspaper.  The  Nation’s  Health. 
Successful  candidate  must  be  able  to  meet 
tight  deadlines,  handle  wide  range  of  tasks 
and  work  hands-on  with  all  aspects  of  the 
newspaper.  Must  be  fast  learner  with  superior 
organization  skills.  Prior  journalism  ex¬ 
perience  mandatory,  including  at  least  three 
years  experience  in  reporting,  writing,  edit¬ 
ing,  design  and  production  of  a  newspaper. 
Bachelor’s  degree  In  journalism  or  related 
field  required.  Experience  with  Macs  and 
strong  proficiency  in  QuarkXPress/ 
Pagemaker  and  Photoshop  necessary. 
Knowledge  of  health,  photography,  HTML, 
AP  Style  and  posting/designing  Web  pages 
a  plus.  Position  available  in  late  April.  Send 
resume,  cover  letter  and  salary  requirement 
to:  Director  of  Human  Resources/AE,  APHA, 
800  I  Street,  NW,  Washington,  DC 
20001-3710,  fax  (202)  777-2530  or  E-mail: 
hr.resume@apha.org.  EOE/AA. 

Non-smoking  office.  NO  PHONE  CALLS 

CONTENfoiRECTOR 

MySanAntonio.com 

Developing  the  news  and  information  content 
for  this  web  site  in  one  of  America’s 
most  unique  cities  is  the  major  challenge  of 
this  position.  The  Director  will  work  with 
strategic  partners  -  the  newsrooms  of  the 
San  Antonio  Express-News,  a  Hearst  news¬ 
paper  and  KENS-TV,  a  Belo-owned  local 
CBS  affiliate,  to  produce  a  rich  and  exciting 
web  site  that  becomes  “the  information 
source"  in  San  Antonio. 

Responsibilities  include: 

Manage  the  daily  content  of  the  web  site, 
plan  and  direct  major  local  projects,  super¬ 
vise  editorial  staff.  Responsible  for  local 
coverage,  content  packaging  and  the 
quality  of  overall  site  experience.  The  job 
requires  a  unique  ability  to  integrate  com¬ 
pelling  and  creative  text,  video-still  images, 
audio-  and  video-file  components,  and  links 
to  relevant  Internet  resources  into  an  ap¬ 
pealing  and  thoughtful  online  news 
package. 

Skills  Required: 

Leadership,  supervision,  and  an  ability  to 
manage  multiple  projects.  Excellent  com¬ 
munication  skills  are  a  must.  The  candidate 
should  have  an  established  journalistic  track 
record  with  clips  and/or  URLs  to  prove  it. 
Strong  writing  and  editing  skills,  sound 
news  judgment,  and  knowledge  of  the  AP 
Stylebook  a  must.  The  applicant  should 
possess  an  innovative  online  acumen  to 
provide  added  value  to  reports  initially  de¬ 
veloped  by  the  newsrooms  of  the  partners, 
as  well  as  the  drive  and  skills  to  create  en¬ 
terprise  reports. 

We  are  seeking  a  journalist  who  is  able  to 
bridge  the  cultural  divide  between  traditional 
newsrooms  and  web  news  operations.  An 
ability  to  work  in  a  team  setting,  with  part¬ 
ners,  and  under  tight  deadlines  is  key.  The 
ideal  candidate  has  ten  (10)  years  editorial 
experience  and  at  least  two  (2)  years  web 
and/or  management  experience. 

We  offer  a  competitive  salary  with  a  com¬ 
prehensive  benefits  package.  Please  send 
your  resume  and  three  of  your  best  clips  or 

URLs  to  Letty  Gordon  at: 

lgordon@mysa.com 


_ EDITORIAI, _ 

COPY  EDITOR/DESIGNER 
The  Stuart  News,  an  E.W.  Scripps  paper  on 
Florida’s  Treasure  Coast  just  north  of  West 
Palm  Beach,  is  looking  for  a  copy  editor/ 
designer  to  loin  its  11-person  copy  desk. 
Creative  skills  and  an  eye  for  detail  in 
design  and  editing  is  required.  Daily  news¬ 
paper  experience  is  preferred  but  recent 
college  graduates  with  an  internship  also 
will  be  considered.  Excellent  benefits  in¬ 
cluded.  Send  resumes  to  The  Stuart  News, 
Attn:  Tim  Woltmann,  P.O.  Box  9009,  Stuart, 
FL  34995.  Fax  to  (772)  2214246  or  E-mail 
Tim.Woltmann@scripps.com.  EOE.  DFWP 


COPY  EDITOR:  Experienced  editor  needed 
to  fill  variety  of  essential  roles  -  primarily 
backup  wire  editor  -  on  hard-charging,  veter¬ 
an-loaded  desk.  Applicants  must  have  daily 
experience  in  selecting  stories  and  art  and 
designing  pages  as  well  as  in  crunching 
copy.  We  are  switching  to  morning  publication 
and  must  fill  this  important  job  soon. 
Send  cover  letter,  resume  and  work  samples 
to:  Bert  Gault,  Assistant  Managing  Editor,  Wa¬ 
tertown  Daily  Times,  Watertown,  NY 
13601.  No  phone  calls. 

EDITOR 

The  Daily  Reporter,  a  local-news  focused, 
afternoon  newspaper  of  ll.OOOcIrculation 
serving  Hancock  (jounty  in  the  Eastern  Indi¬ 
anapolis  metropolitan  area  seeks  an  experi¬ 
enced  Editor  to  lead  a  talented  news  staff 
of  1 1  persons.  Layout,  design  and  QuarkX¬ 
Press  experience  a  plus.  Competitive  salary 
and  benefits.  Our  newspaper  is  a  member 
of  a  family-owned  group  (HNE)  of  5  papers 
based  in  Columbus,  IN.  Send  resume  with 
salary  history  to  Randall  Shields: 

rdshields@greenfieldreporter.com 


EDITORIAL  PAGE  EDITOR:  The  Chronicle- 
Telegram,  a  mid-sized  daily  in  Elyria,  Ohio, 
is  looking  tor  an  editorial  page  editor.  We 
are  looking  for  an  experienced  journalist 
and  pithy  writer.  We  want  someone  who  un¬ 
derstands  and  defends  the  public’s  right  to 
know,  zings  public  officials  when  they  de¬ 
serve  it  and  cuts  through  hooey.  If  you  can 
do  it  all,  send  a  resume  and  clips  to: 

Andy  Young,  Editor,  The  Chronicle-Telegram 
P.O.  Box  4010,  Elyria,  OH  44036 


EXECUTIVE  EDITOR 
PROVO,  UTAH 

Top  editorial  position  at  The  Daily  Herald  in 
beautiful  Provo,  Utah.  Ideal  candidate  will 
have  newspaper  top-editor  experience.  We 
are  looking  for  a  leader;  someone  excited 
about  team  building  and  training  who  will 
thrive  on  creating  and  re-designing  the  ideal 
newspaper  tor  a  great  community.  Candidate 
must  be  a  professional  journalist  with 
outstanding  writing,  editing,  budget  and 
graphic  design  skills.  Want  to  live  in  one  of 
America’s  most  liveable  communities  and 
work  for  a  Pulitzer  newspaper?.. .this  is  your 
chance!  Please  send  resume,  salary  re¬ 
quirements,  work  examples  and  cover  letter 
explaining  your  qualifications  and  interest 
to:  Kirk  Parkinson,  Publisher,  The  Daily  Her¬ 
ald,  P.O.  Box  717,  Provo,  Utah  84603.  Or, 
FAX  (801)  344-2982,  or  E-mail  to 
kparkinson@pulitzer.net 


THE  NEWSPAPER  INDISTRV’S  MEETING  PLACE 


APRIL  15,  2002  EDITOR& PUBLISHER  CLASSIFIEDS  15 


'ww.editorandpublisher.com 


Phone:  1-888-825-9149  CLASSIFIEDJDV[liTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


GRAPHICS  EDITOR:  The  Post-Standard  in 
Syracuse,  NY,  is  looking  for  a  proven 
leader,  mentor  and  creative  thinker  to  be¬ 
come  our  Graphics  Editor  and  direct  our 
7-person  art  department.  Candidates  must 
have  experience  leading  graphic  journalists 
on  a  daily  newspaper  and  must  know  Free¬ 
hand,  Illustrator,  QuarkXPress  and  Photo¬ 
shop.  The  Post-Standard  (120,000/ 
178,000)  is  committed  to  the  highest 
quality  of  visual  journalism  and  local  news 
coverage.  Send  resume,  work  samples  to: 

Richard  Sullivan,  The  Post-Standard 
P.O.  Box  4915,  Syracuse,  NY  13221 

LIMITED  BY  STORIES  the  size  of  matchbook 
covers?  Bored  with  the  village  board?  Eager 
to  write  solid  news  features  about  law  and 
the  courts?  Want  the  big  city?  Chicago  Law¬ 
yer,  an  award-winning  monthly  magazine 
with  an  emphasis  on  news,  is  looking  for  a 
STAFF  WRITER  who  can  turn  a  phrase, 
question  a  |udge,  understand  legal  terms 
and  handle  complex  topics.  Solid  reporting 
and  writing  skills  essential;  legal  knowledge 
a  plus.  Heavy-duty  daily  reporting  experience 
preferred.  Fax  resume  and  clips  to: 
Donna  Gill,  Managing  Editor 

(312)  644-4255 

MANAGING  EDITOR:  The  North  Adams 
(Massachusetts)  Transcript  seeks  a  manag¬ 
ing  editor  who  can  help  the  staff  balance 
daily  news  reporting  with  community  enter¬ 
prise,  while  putting  it  together  attractively 
on  Page  One.  The  right  person  will  pay  at¬ 
tention  to  the  details,  help  our  newsroom 


EDITORIAL 


NIGHT  WEEKEND  EDITOR 
Wanted:  An  editor  who  can  excel  at  all  the 
important  stuff:  an  eye  for  detail,  an  intoler¬ 
ance  for  abuse  of  the  language,  solid  news  j 
judgment,  and  a  keen  sense  of  when  design  ! 
works  well  to  serve  content.  ' 

Wanted:  A  teacher  who  can  coach  and  men¬ 
tor  some  of  the  finest  journalism  students  in 
the  country  at  the  first  journalism  school  in 
the  world. 

Wanted:  A  creative  thinker  who  knows  all 
the  parts  of  putting  a  newspaper  together 
but  isn’t  satisfied  with  the  current  assembly 
line.  A  leader  who  is  willing  to  experiment 
with  content,  structure  and  process  -  live, 
in  a  daily  community  newspaper. 

The  Missouri  School  of  Journalism  seeks 
one  editor  who  can  serve  all  three  jobs. 
Much  of  the  work  of  the  Night  Weekend  Edi¬ 
tor  directly  goes  to  producing  the  weekend 
editions  of  the  Columbia  Missourian,  a 
six-day  community  newspaper  managed  by 
professionals  and  staffed  by  journalism  stu-  i 
dents.  The  job  involves  a  mix  of  traditional  ; 
and  experimental  methods  in  editing  and  j 
coaching.  It  is  a  12-month,  assistant  profes-  | 
sor's  position  that  reports  both  to  the  Mis-  I 
sourian  Executive  Editor  and  the  school’s  i 
Knight  chair  for  Excellence  in  Editing.  1 

Requirements:  five-plus  years  of  , 

experience,  willingness  to  work  nights,  ; 
demonstrated  teaching  or  coaching  skills  in  ! 
the  newsroom  or  classroom.  Search  begins  i 
immediately  for  the  position  that  will  begin 
Summer  2002.  Send  cover  letter  and  work 
samples  by  May  10  to  Pansy  Cure,  Missouri 
School  of  Journalism,  76H  (jannett  Hall,  Co- 


EDITORIAL 


I  The  St.  Paul  Pioneer  Press  is  looking  for  a 
i  SENIOR  EDITOR/SPORTS  to  direct  its  Pulitz¬ 
er-Prize  winning  sports  staff.  The  Pioneer 
Press  covers  a  full  complement  of  major 
league  teams  in  the  Twin  Cities,  Big  10  ath¬ 
letics  and  major  sports  events  in  an  intensely 
competitive  newspaper  market.  The 
newspaper’s  sports  section  was  recently 
judged  to  have  one  of  the  top  10  daily,  Sun¬ 
day  and  special  sections  in  the  nation.  Senior 
editors  report  directly  to  the  managing 
editor  and  collectively  lead  the  newsroom 
along  with  the  executive  editor.  Candidates 
must  have  the  ability  to  direct  crack  news 
coverage,  sharp  enterprise  reporting  and  | 
tough  investigations.  Other  critical  skills:  i 
think  big,  have  a  creative  flair  and  be  an  ob-  i 
sessive  planner.  The  Pioneer  Press  is  a  | 
Knight  Ridder  newspaper.  Call  Chris  Wor-  ■ 
thington,  (651)  228-5335,  or  E-mail: 
cworthington@pioneerpress.com 


MAILROOM 


DISTRIBUTION  MANAGER 
The  Frederick  News-Post  is  currently  offering 
a  tremendous  career  opportunity  for  a 
Distribution  Manager.  This  experienced  pro-  ! 
fessional  will  manage  the  activities  and  ob-  j 
jectives  of  the  Distribution  Department  in¬ 
cluding  the  coordination  of  inserts,  equip¬ 
ment  maintenance,  employee  relations  and 
training,  and  the  timely  completion  of  daily  j 
newspaper  distribution.  Graduation  from  an  ! 
accredited  college  or  university  with  course 
work  in  production,  technology  and  man¬ 
agement  with  5-10  years  experience  pre- 


MARKETING 


MARKETING  MARVEL? 

Our  paper  is  so  good  that  single  copy 
should  fly  off  the  shelf.  Advertisers  should 
fight  for  available  space.  It’s  almost  true. 
But  occasionally  it  takes  a  little  nudge. 
That’s  where  you  come  in.  We  want  a 
high-energy,  hands-on  DIRECTOR  for  a 
five-person  Marketing  department  that  does 
it  all  for  a  44,000  independent  daily  in  a 
great  Midwestern  college  town.  Creativity 
is  a  must.  Experience  working  with  research 
is  a  plus.  And  if  you’re  not  interested  in  hav¬ 
ing  fun,  just  stay  where  you  are.  Otherwise, 
apply  to:  John  R.  Foreman,  Editor  &  General 
Manager,  The  News-Gazette,  P.O.  Box  677, 
Champaign,  IL  61824-0677. 

Include  salary  history,  references,  and 
anything  you  think  will  knock  our  socks  off. 


PHOTOGRAPHY 


PHOTOGRAPHER 

The  State  Journal,  the  daily  newspaper  of 
Kentucky’s  capital  city  daily,  is  seeking  a 
photographer.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experience 
in  a  school  of  journalism  or  with  a  weekly 
will  be  considered.  Digital  camera  experi¬ 
ence  helpful.  Send  resumes,  clippings,  and 
references  to  Mary  Branham,  The  State 
Journal,  1216  Wilkinson  Boulevard,  Frankfort, 
KY  40601  or  E-mail  to: 

mbranham@state-journal  .com 


PRESSROOM 


run  smoothly  through  a  collaborative  work 
ethic,  and  have  a  proven  ability  to  create 
excellent  journalism.  Candidates  should 
have  sound  news  judgment,  exceptional 
editing  skills  and  a  flair  for  writing  strong, 
accurate  headlines.  QuarkXPress  layout  and 
design  experience  mandatory.  Send 
resume  and  work  samples  to  Kevin  Moran, 
editor,  at  kmoran@thetranscript.com. 

NEWS  EDITOR 

The  Kokomo  Tribune  seeks  creative  candi¬ 
dates  with  good  news  judgment  and  strong 
editing  skills  to  deal  with  deadlines,  plan 
packages,  supervise  a  pagination  team  and 
coach  an  eager  writing  staff.  Send  resume, 
recent  work  samples  ASAP  to  Steve 
Kozarovich,  Kokomo  Tribune,  300  N.  Union 
Street,  Kokomo,  IN  46902  or  E-mail  to: 

Steve.Kozarovich@KokomoTribune.com 

REPORTER 

The  Keene  Sentinel,  award-winning  NH  daily, 
seeks  reporter  for  an  enterprising  news¬ 
room.  Skilled  editors  will  help  manage  your 
career.  Hot  items:  politics,  environment, 
economics,  education,  social  change  and 
crime.  A  fun  job  for  a  curious  mind,  and  a 
vibrant  place  to  live.  Contact  Mary  Allen  at: 
mea@keenesentinel.com 


REPORTERS 

Bloomberg  News  in  Switzerland  is  looking 
for  top  reporters  to  cover  banking  in  one  of 


lumbia,  MO  65211-1200.  Call  search  chair 
Karolyn  Cannata-Winge  at  573-882-5739  for 
more  information.  The  University  of  Missouri 
:  is  an  Affirmative  Action/Equal  Opportunity 
employer.  To  request  ADA 
i  accommodations,  please  contact  our  ADA 
Coordinator 

at:  (573)  884-7278.  E-mail: 
adawww@showme.missouri.edu 

STAFF  WRITER 

New  Times,  the  nation’s  largest  publisher  of 
I  alternative  newsweeklies,  has  an  immediate 
1  opening  for  an  experienced  writer  at  its 
j  hard-hitting  paper  in  Ft.  Lauderdale.  We 
'  want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
,  ideal  candidate  will  be  able  to  create 
1  in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
I  community. 

;  New  Times  publishes  magazine-style  weekly 
i  newspapers  covering  local  news,  politics, 

I  arts  and  music  in  Phoenix,  Denver,  Miami, 
i  Dallas,  Houston,  San  Francisco,  Los 
!  Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
i  Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
i  applicants  should  send  cover  letter,  resume 
'  and  clips  to; 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
t  New  Times 


j  ferred.  Ability  to  effectively  plan,  direct  and 
I  supervise  a  staff  of  technical  and  non-tec- 
'  hnical  employees,  work  flexible  hours  in¬ 
cluding  nights  and  weekends,  as  well  as  ex¬ 
pert  knowledge  of  GMA  SLS  2000  equipment  ! 
required.  Competitive  compensation  | 
and  benefits  package  provided.  Qualified  i 
candidates  may  send  resume  to:  i 

I  Fax:(301)662-6538 

E-mail:  jobs@fredericknewspost.com 
I  The  Frederick  News-Post 

’  Attn:  HR  Department 

467  West  Patrick  Street,  Suite  1 1 
Frederick,  MD  21701 

EOE  i 

i 

I  PACKAGING  CENTER  MANAGER  I 
The  Ann  Arbor  News,  a  New  York  Times  re- 
j  gional  print  site,  has  an  immediate  opening 
j  for  a  Packaging  Center  Manager.  The  quali- 
i  tied  candidate  will  have  proven  experience 
I  in  mailroom/packaging  systems,  a  strong 
knowledge  of  mailroom  equipment,  especially 
GMA  2000  inserters  and  buffers.  Man¬ 
agement  skills  with  an  emphasis  in  leader¬ 
ship,  decision  making,  and  successful  team 
j  building.  A  college  education  is  desired. 
Must  be  willing  to  work  some  weekends 
and  holidays.  Position  includes  a  highly 
I  competitive  salary  and  an  excellent  benefit 
'  package.  Please  send  resumes  to: 

The  Ann  Arbor  News,  Attn:  HR  Manager 
340  E.  Huron  Street,  Ann  Arbor,  Ml  48104 


ASSISTANT  PRESSROOM  MANAGER 
ST.  PAUL  PIONEER  PRESS 
The  Pioneer  Press,  a  newspaper  in  the 
Knight  Ridder  chain,  is  seeking  candidates 
for  Assistant  Pressroom  Manager.  The  suc¬ 
cessful  candidate  will  be  responsible  for  su¬ 
pervising  the  press  operators  to  produce 
both  the  daily  and  Sunday  newspapers. 

We  require  five  years  experience  of  demon¬ 
strated  proficiency  on  a  web-fed  offset 
press,  a  high  level  of  mechanical  aptitude, 
and  a  high  school  diploma  or  equivalent. 
Additionally,  we  prefer  three  to  five  years 
solid  supervisory  experience  and  some 
newspaper  experience.  The  hours  vary  to 
include  nights,  weekends,  and  some  holidays. 
We  offer  challenging  work  in  a  team  envi¬ 
ronment,  excellent  compensation  and  bene¬ 
fits  programs,  and  opportunities  for  educa¬ 
tion  and  career  growth.  Interested  candi¬ 
dates  should  send  their  resumes  to: 

St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Resumes@pioneerplanet.com 
Fax;  (651)228  5197 


NORTHWEST  TENNESSEE  Commercial 
printer  looking  for  PRESSMEN.  4  HI,  GOSS, 
or  compatible.  Experience  a  must.  Please 
send  resume  to; 

P.O.  Box  430PM,  Union  City,  TN  38281 


the  world’s  biggest  markets.  Candidates  ;  P.O.  Box  5970,  Denver,  CO  80217 

should  be  able  to  set  the  agenda  in  coverage  !  _ _ 

of  investment  banking,  private  banking  |  VERMONT’S  Pulitzer  Prize-winning  newspaper 
and  insurance.  Excellent  writing  skills  are  as  |  seeks  a  City  Desk  reporter.  Candidates 
important  as  being  able  to  beat  the  compe-  i  should  have  experience,  ambition  and  be 
tition.  A  working  knowledge  of  German  is  j  ready  to  help  win  a  second  Pulitzer.  Send 
required.  Please  send  a  resume  and  clips  resume  and  clips  to: 
to  Bureau  Chief  Parris  Kellermann  at:  Jo-Anne  Mackenzie,  City  Editor 

pkellermann@bloomberg.net  ;  P.O.  Box  668,  Rutland,  VT  05702 


- CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 
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www.editorandpublisher.com 
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-HELP  WANTED- 


PRESSROOM 


NIGHTSIDE  ASSISTANT 
PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  the  Newspaper 
of  Silicon  Valley,  is  seeking  a  Nightside 
Assistant  Pressroom  Manager  with  offset, 
double-wide  web  press  experience.  In  a 
deadline-driven  environment,  this  individual 
will  be  responsible  for  the  entire  nightside 
operation  of  the  pressroom,  including  the 
coordination  of  work  flow,  monitoring  and 
maintaining  quality  and  waste  goals  and 
equipment  failures,  and  supervision  of  night¬ 
side  personnel.  Experience  working  in  a 
production  atmosphere,  and  a  high  school 
diploma,  is  required.  Knowledge  of  Headliner 
offset  and  Metro  press  preferred.  Must 
be  flexible  in  work  hours.  Please  E-mail 
your  resume  to:  jobs@sjmercury.com  or 
you  may  contact  Deborah  McNeely  at: 

(408)  920-5556.  EOE. 

PRODUCTION/TECH 

LIVE  AND  WORK  IN  EUROPE 
Excellent  Job  Opportunity  for  a  PRODUC¬ 
TION  MANAGER  at  the  European  Stars  and 
Stripes.  All  applicants  must  have  managerial 
experience  in  all  phases  of  newspaper 
production;  supervisory  experience  directing 
the  work  of  subordinate  supervisors 
and  familiarity  with  web  presses  and  press 
layouts.  Preferred  candidates  will  have 
knowledge  of  digixal,  electronic  data  transfer 
and  imaging.  Work  experience  managing 
the  activities  of  a  commercial  print  shop. 
Work  experience  with  a  Web  Atlas  press. 
Moving  expenses  and  Living  Quarters  Allow¬ 
ances  are  authorized.  Mail  or  E-mail  your 
resume  to: 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
E-mail:  jobs@mail.estripes.osd.mil 
For  further  information  call 
(01149)6155-601207 

PRODUCTION  MANAGER 
The  Seattle  Times  is  seeking  an 
experienced  operations  professional  to 
oversee  printing,  packaging  and  maintenance 
at  our  state  of  the  art  facility.  Qualified  indi¬ 
vidual  will  have  extensive  knowledge 
and  experience  in  all  aspects  of  newspaper 
production  management.  Background  in 
printing  and/or  quality  assurance  desired. 
Must  be  able  to  meet  the  demands  of  pro¬ 
ducing  two  metro  dailies,  as  well  as  leading 
projects  and  process  improvement  initiatives. 
Bachelor’s  degree  strongly  preferred, 
master’s  desired.  We  offer  a  highly  compet¬ 
itive  salary  and  benefits  package,  and  a 
chance  to  live  in  the  beautiful  Pacific  North¬ 
west. 

Send  your  resume  with  job  code 
#02-030/NH  to: 

The  Seattle  Times 
Employment  02-030/NH 
P.O.  Box  70 
Seattle,  WA  981 11 
FAX:  (206)  515-5560 
E-  mail:  st.resumes@seattletimes.com 
(MSWord  format  please)  EOE 


PRODUCT  MANAGEMENT 

DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  with  in  ex¬ 
cess  of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
and  online  publishing.  Experience  with  both 
Mac  and  Wintel  operating  environments  a 
plus.  This  position  reports  to  the  President 
of  the  company.  Send  cover  letter  and 
resume  via  E-mail  to: 

AnnDodds2002@aol.com 
or  call  (877)  298-0227  for  more  information 


_ SALES _ 

SALESPERSON 

Growing  prepress  and  internet  software 
provider  seeks  Energetic,  Self  Starting 
salespeople.  Candidates  shall  have  an 
in-depth  understanding  of  newspaper  opera¬ 
tions  and  be  comfortable  discussing  and 
demonstrating  software.  The  position  in¬ 
volves  travel  but  relocation  may  not  be  nec¬ 
essary.  Previous  sales  experience  is  not  a 
prerequisite.  Software  products  to  be  sold 
include  Editorial,  Advertising,  Circulation, 
Production  and  Internet  Solutions.  A  moder¬ 
ately  successful  person  in  the  position 
should  earn  in  excess  of  $100,000.  This 
position  reports  to  the  Vice  President  of 
Sales.  Send  cover  letter  and  resume  via 
E-mail  to  AnnDodds2002@aol.com  or  call 
(877)  298-0227  for  more  information. 


-POSITIONS  WANTED- 


_ CIRCUIjVTION _ 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

_ EDITORIAI. _ 

CONSERVATIVE  to  moderate  in  political  and 
economic  beliefs;  open-minded  in  social 
causes.  Single,  black  male  with  a  sports 
background  from  the  South  (attended  major 
southern  university)  has  a  wide  variety  of 
clippings,  mostly  focusing  on  issues  that 
transcend  any  single  element  of  society.  If 
interested,  please  call  (202)  234-0528  and 
check  out  http://www.gdclay.com. 

OPINION  EDITOR/POLITICS/PEOPLE 
Can  likeable,  articulate  opinion  editor/writer 
return  to  Pacific  Northwest?  A  no-nonsense, 
mainstream,  independent  critical  thinker. 
Love  opportunity  on  editorial  pages,  politi- 
cal/legislative,  features  and  humor.  Also 
strong  crisis  spokesman,  public  affairs 
background.  Ready  for  life-changing  reloca¬ 
tion  to  ID,  MT,  OR,  or  WA.  Inquiries  to: 

(317)  257-7996 


WRITER  on  A&E.  lO-i-  years  experience  pro¬ 
fessional  musician,  writer.  Edmund  Kimbell: 
ekimbell@castrato.com 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

-  details  at  www.editorandpublisher.coru - 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 


also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13,25 

1  week . 

. $12.10 

2  weeks  . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks  . 

. $  9.15 

4  weeks  . 

. $  8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum.  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks  . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpubllsher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  -f  WESTERN  U.&) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  -f  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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AVAILABLE  NOW! 

^  THE  NEW  2002 
EDITOR&PUBLISHER 
MARKET  GUIDE 

With  the  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 


Relocation  info  includes  rankings  of  quality  of  life  data  including; 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2007! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns,  Number  of  Households.  Income  per 


MARKET 

(;U1DE 


Household  and  per  Capita. 

Principal  Industries.  Chain  Outlets.  Retail 
Outlets,  Location  of  Markets.  Newspapers 
Serving  the  Market.  Retail  Sales  Data,  and  much,  much 


It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S.  and  Canada  ...  plus  critical  market  data  for 
more  than  1.600  cities  and  all  .1,141  U.S.  counties. 

PKICl.Vi 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA, 

_ DC.  FL.  IL.  MA.  MD.  NJ.  NY.  OH  andTX  residents  please 

add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 


2002 


ORDER  TODAY! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York.  NY  10003 

Or  caH  (888)  612-7095 

EDiTORcf  Publisher 


GARY  FRIEDMAN/LOS  ANGELES  TIMES 


Pulitzer 


only  four  years  at  the  paper,  when  he 
realized  he  wanted  to  spend  more  time 
writing  long  features  —  the  kind  of 
narratives  pioneered  by  new-joumalism 
icons  Gay  Talese  and  Joan  Didion.  So  he 
WTote  a  memo  to  then-Editor  Bill  Thomas 
detailing  a  new'  beat  he  wanted  the  paper 
to  create  especially  for  him.  The  beat  was 
that  of  a  rov'ing  “national  correspondent.” 
someone  given  the  leeway  to  traverse  the 
country’  looking  for  offbeat  stories  and 
interesting  moralit\'  tales,  what  Siegel  terms 
“subterranean  new's.”  He  exprected  Thomas 
to  “boot  me  out  of  his  office,”  in  which  case 
Siegel  intended  to  quit  daily  journalism  and 
spend  his  time  writing  longer,  magazine- 
style  pieces.  Instead,  to  his  surprise, 

Thomas  read  the  memo  and  immediately 
gave  the  bold  young  reporter  his  dream  job. 

These  days,  Siegel’s  editor  is  Richard  E. 
Meyer,  one  of  his  closest  friends  and  a  man 
who  until  last  year  shared  the  national- 
correspondent  beat  with  Siegel.  “He  went 
from  being  my  buddy  to  the  guy  who  writes 
stuff  all  over  my  copy,”  the  Pulitzer  winner 
joshes.  Teasing  aside,  however,  they  deeply 
admire  each  other's  w  ork.  “We’ve  known 
each  other  —  oh,  my  Lord  —  20  years,” 
Meyer  says  in  the  thick  drawl  he  acquired 
growing  up  in  a  small  Arizona  hill  town. 
“With  a  guy  like  Siegel,  sometimes  the 
smartest  thing  an  editor  can  do  is  nothing. 
Get  out  of  the  w  ay.  That’s  what  happened 
with  this  story.  I  didn’t  have  to  do  a  whole 
bunch  of  heavy  lifting.”  —  Sasha  Ahramsky 


Celebrating  the  Los  Angeles  Times'  26th  and  27th  Pulitzer  Prizes  in  the  paper’s  newsroom  on 
April  8  are  co-winning  editorial  writer  Bob  Sipchen  (left)  and  winning  feature  writer  Barry  Siegel. 

and  who  felt  that,  despite  his  sj'mpathy, 
he  had  no  alternative  but  to  sentence  the 
father  to  serve  some  time,  30  days,  in  jail. 
The  article  climaxes  in  the  catastrophe  of 
the  father’s  suicide  the  evening  before  his 
sentence  was  to  begin.  Immersing  himself 
in  interviews  with  the  drama’s  surviving 
participants,  as  well  as  boxes  of  documents, 
Siegel  spent  the  last  four  months  of 2001 
reporting  and  writing  this  article. 

Siegel  has  been  at  the  Los  Angeles  Times 
for  half  his  life.  It  was  22  years  ago,  after 


{continued from  page  12}  son  in  a 

pickup  truck,  w'ent  out  in  pursuit  of  deer, 
and  returned  a  few  minutes  later  to  find  the 
boy  had  wandered  off  into  the  snow  and 
gotten  lost.  Days  later,  searchers  located  the 
boy’s  body,  frozen  under  a  snowdrift. 

Siegel,  whose  first  book  was  a  nonfiction- 
al  account  of  a  young  boy's  death  at  White 
Bear  Lake,  Minn.,  intertwined  Wayment’s 
tragedy  with  the  tale  of  the  conscientious, 
sorrowful  Summit  County  judge  who 
presided  over  his  negligent-homicide  case 


Beat  Reporting:  The  New  York  Times 


Pulitzer  Prize,”  she  says.  There’s  Deputy- 
Business  Editor  Winnie  O’Kelley  (“my 
daily  inspiration  ...  she  sees  where  I’m 
going  with  a  story  before  I  do”);  Sunday 
Business  Editor  Judith  Dobrzynski  (w-ho 
“always  makes  my  stories  better”);  and 
Business  Editor  Glenn  Kramon  (“a  great 
advocate  for  the  stories  I  write,  which  are 
arcane  sometimes  —  Wall  Street  tries  to 
make  things  seem  impenetrable”). 

What  makes  Morgenson  stand  out 
among  business  writers  is  a  relentless 
advocacy  for  clarity  and  fairness  in  Wall 
Street’s  murky  waters.  As  a  storyteller,  she 
can  be  as  smooth  as  Flannery  O’Connor 
—  yet  as  scary  as  Stephen  King  —  as 
when  she  described  how  two  Morgan 
Stanley  Dean  Witter  brokers  took  a 


Humility  is  not  always  on  the 
agenda  of  a  reporter  on  the  day 
she  wins  a  Pulitzer  Prize.  But 
last  week,  hours  after  her  award  was 
announced,  the  honoree  returned  a  call 
to  E^P  saying  simply:  “Hello,  this  is 
Gretchen  Morgenson.  I’m  a  reporter 
for  The  New  York  Times.” 

While  the  Times  won  a  record  seven 
Pulitzers,  Morgenson’s  award  stands  out 
because  it’s  one  of  the  few  that  cited 
individual  achievement  —  for  her  writing 
about  Wall  Street,  both  in  the  daily 
newspaper  and  as  “Market  Watch” 
columnist  in  the  Sunday  paper  —  rather 
than  a  team  effort.  But  Morgenson  would 
not  indulge  in  self-congratulation. 

“You’re  never  alone  when  you  win  a 
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Microsoft  Corp.  executive’s  $700,000 
nest  egg  and  left  him  with  $403.95  and 
a  $40,000  tax  bill  (“One  Investor.  Two 
Brokers.  An  Account  Runs  Dry,”  July 
22),  and  when  she  detailed  how- 
stock-market  analysts  kept  raising 
share-price  targets,  despite  evidence  to 
the  contrar\',  so  that  “investors  were 
emboldened  to  stay  at  the  party  even 
after  the  band  had  gone  home”  (“Price 
Targets  Are  Hazardous  to  Investors’ 
Wealth,”  Aug.  5). 

Morgenson,  46,  was  raised  in  State 
College,  Pa.  and  attended  St.  Olaf  College 
in  Minnesota.  Her  first  job  is  politely 
described  in  bios  as  an  assistant  editor 
at  Vogue,  but  she  cuts  through  the 
camouflage  and  says:  “I  was  a  secretary. 

...  You  were  really  just  a  gofer.”  For  some 
women  of  means,  such  jobs  are  the  price 
of  entiy-  to  New  York  society.  “I  wasn’t 
from  a  rich  family,”  she  says,  so  she  went 
where  the  money  was:  She  became  a 
stockbroker. 

“I  thought  I  might  succeed  at  helping 
people  understand  the  investing  world, 
but  if  you  have  any  capacity  for  guilt, 
you  can’t  stay,”  she  says.  “But  I  learned 
the  tricks  of  the  trade,  things  you  can’t 
learn  in  books.” 

She’s  been  at  most  of  the  stops  in 
business-magazine  journalism,  at  Worth, 
Money,  and  Forbes.  She  took  leave  from 
the  latter  title  in  1995  to  become  the  press 
secretary-  (“you  mean  ‘flack,’”  she  corrects) 
for  Steve  Forbes’  underachieving 
presidential  campaign. 

“I  thought  it  would  be  fun,”  she  says. 

“It  was  absolutely  not  fun.  It  was 
horrible.  I  had  always  been  interested 
in  politics,  but  you  don’t  w  ant  to  see  that 
kind  of  sausage  being  made.  I  did  get  to 
see  w'hat  it  w-as  like  being  on  the  other 
side  of  the  notebook,  dealing  with  the 
‘obstreperous’  press.” 

As  a  kind  of  health  inspector  for 
Wall  Street’s  financial-sausage  factories, 
she  takes  her  share  of  shots  from 
obstreperous  corporate  big  shots. 

“The  most  aggressive  are  the  CFOs 
[chief  financial  officers]  of  major 
companies  who  call  me  up  and  yell  at  me, 
try  to  tell  me  I’m  wrong,  in  varying  tones. 
Those  are  the  people  who  can  be  most 
difficult.  I  listen,  I  don’t  scream  back. ... 
Most  of  the  time,  we  have  to  agree  to 
disagree. ...  Because  you’re  at  the  Times, 
they  watch  w-hat  you  write  very  carefully 
and  scrutinize  ...  But  when  you  work  at 
the  Times,  you’re  not  alone  out  on  a  limb.” 

—  Wayne  Robins 


Criticism:  Newsday 


not  have  a  huge  fan  base,  but  tries  to 
write  in  a  way  that  might  also  attract 
people  who  don’t  know  a  lot  about  it. 

“Justin  does  not  dumb  down  his 
coverage,  but  he  manages  to  find  a  way 
to  invite  the  general  reader  in,”  says  The 
Washington  Post’s  Tim  Page,  another 
classical-music  writer  who  won  the 
Pulitzer  for  criticism  (in  1997).  “It’s 
obvious  the  guy  has  extraordinaiy-  talent. 

Davidson  says 
the  reasons 


JUSTIN  Davidson  went  from 
composing  pieces  of  music  to 
composing  pieces  about  music. 
Indeed,  the  winner  of  the  Pulitzer 
Prize  for  criticism  took  an  unusual  road 
to  journalistic  success.  He  majored  in 
music  at  Harvard  and  Columbia  univer¬ 
sities,  studied  classical  guitar  in  Paris, 
taught  music,  and  composed  music  that’s 
been  performed  on  several  continents. 


among 

classical  music  isn’t 
more  popular  is  that 
a  compact  disc  can’t 
recreate  the  feeling 
of  hearing  an 
orchestra  in  person, 
and  that  classical 
music  is  perceived  as 
elitist.  But  he  notes 
that  there  are 
bargains  to  be  had 
at  smaller  venues  or 
in  distant  seats  at 
more  famous  places. 

“You’re  no  further 
back  than  at  a  rock 
concert,”  he  says. 

Davidson  often 
writes  about  newer 
and  younger 
classical  musicians, 
although  he  also 
rev-iews  the  works  of  past  greats. 

Davidson,  35,  grew  up  in  Italy  as  the 
son  of  American  parents.  He’s  married  to 
Newsday  art  critic  Ariella  Budick,  and 
they  have  a  4-year-old  son  named  Milo. 

A  day  after  winning  the  Pulitzer, 

Davidson  was  with  Milo  at  a  New  York 
playground  while  giving  a  phone 
inter\-iew  for  this  story. 

Page,  who  worked  for  Newsday  from 
1987  to  1995,  notes  that  the  paper’s  last 
two  classical-music  writers  w-on  Pulitzers 
(though  Page’s  came  when  he  was  with 
the  Post).  He  praises  Singer  for  creating  a 
good  environment  for  music  critics. 

The  Post  critic  estimates  there  are 
fewer  than  50  —  and  possibly  fewer  than 
25  —  staff  classical-music  critics  on  U.S. 
newspapers.  Says  Page  wryly,  “You  have 
more  of  a  chance  of  becoming  an 
incredibly  rich  movie  star.”  —  DaveAstor 


Classical-music  critic  Justin  Davidson  (seated),  with  wife  Ariella 
Budick,  gets  a  hand  after  winning  Newsday’ s  17th  Pulitzer  Prize. 

“The  only  way  I  w-as  going  to  get  into 
journalism  was  w-riting  about  music,” 
says  Davidson,  who  began  free-lancing 
for  Newsday,  MeK-ille,  N.Y.,  in  1995  and 
was  hired  as  a  staff  classical-music  critic 
the  following  year. 

“We  were  so  impressed  with  his  work 
that  we  found  a  place  for  him,”  says 
Phyllis  Singer,  Newsday  s  assistant 
managing  editor  for  features.  “He’s  a 
very  elegant  w-riter,  and  infuses  his 
writing  with  history  and  conte.xt.” 

Since  then,  Da\-idson  has  not  only  done 
reviews  but  also  written  stories  about 
classical  music.  And  he’s  diversified  by 
occasionally  covering  other  topics,  such 
as  guns  in  America. 

“It  makes  me  fresher  as  a  music  critic 
when  I  come  back  at  the  beginning  of  the 
season,”  he  says. 

Davidson  realizes  classical  music  does 


20  EDITOR&PUBLISHER  APRIL  15,  2002 


EDITORS 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Port  1  provides  the  most 
up-to-date  data  an  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  ployers  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 


INTERNATIONAL  YEAR  BOOK  NOW  AVAILABLE  ON  CD-ROM.  For  foster 
service  or  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


Recycled  Paper 


EDlTORer 

PUBLISHER  INTERNATIONAL  YEARBOOK 


JYES!  Please  rush  my  order  of  the  Editor  &  Publisher  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ 

Title _ 

Company _ 

Address _ 

City _ 


State . 


.Zip. 


QTY: 

{  )  3-Volume  Set:  S205  each 

(  )  Volumes  1  &  3:  SI  55  for  both 

(  ) Volume]  only: $130 each 

(  )  Volume  2  only:  $1 1 5  each 

(  )  Volume  3  only:  $55  each 

(  )  CD-ROM  version  of  the 

International  Year  Book  $895 
(Purchase  includes  Vols.  1  &  3  of 
the  printed  edition). 

For  CD-ROM  information,  coll 
1 -800-336-4380  ext.  1. 


J  Check  Amount  Enclosed  $ _ 

(Payoble  to  Editor  i  PubBsher  Year  Book  in  US  doilors  only. 

All  orders  shipped  outside  U.S.  and  Canada,  pieose  add  $45) 

Charge  my:  JVISA  JMC  JAMEX 

Account# _ Exp.  Dote _ 

Signoture _ 

Phone  # _ 

Fox# _ 

Payment  must  occompony  all  orders.  CA,  CO,  DC.  FL.  GA,  IL.  MA,  MD.  NV. 

NY,  OH  and  TX  residents,  pieose  add  approariote  soies  tox.  Canoda  resi¬ 
dents,  pleose  odd  GST.  No  shipping  to  P.O.  ooxes.  Ail  CD-ROM  soies  are  final. 


Your  Business  (Check 

one  category  only). 

1.  J  Newspaper 

17.  J  Publishtng  other 

2.  J  Newspaper 

than  Newspaper 

Equip.  Mfr. 

18.  J  Real  Estate 

3.  J  Syndkole/ 

20.  J  Food:  Rest./ 

News  Service 

Whkle 

4.  J  Ad  Agency 

21. J  Insurance 

S.  J  Public  Relations 

22.  J  Medio 

firm 

23.  J  Non-profit 

6.  J  legol  hrm 

24  J  Recruiter/ 

7.  J  Government 

Empi.  Agency 

8  J  Mfr.  General 

25.  J  Mktg./Reseorch 

9.  J  Mfr.  -  Auto 

26.  J  Utility 

&  Truck 

27.  J  Entertainment 

to.  J  Mfr.  -  Food 

28.  J  Book  Dist. 

It.  J  Service  Industry 

29.  J  fronchise 

12.  J  University/ 

30.  J  School/Univ. 

Public  librory 

31.  J  Supermarket 

13.  J  Flnonciol 

32.  J  Drugstore 

14.  J  Retail 

33.  J  Hospital 

1S.J  Public 

34.  J  Graphic  Arts/ 

Tronsportobon 

Printing 

16.  J  Individual 

19.  J  Other: 

MGDI0402 

EDITORfif 

PUBLISHER 


MARKET  GUIDE 


JYES!  Please  rush  my  order  of  the  Editor  &  Publisher  Mariiet  Guide 
in  the  format  I  hove  chosen. 

Nome _ 

Title _ 

Company _ 

Address _ 

City _ 


Stote . 


.Zip. 


QTY: 


)  Market  Guide 
at  $150  each 

)  CD-ROM  version  of 
the  Market  Guide 
at  $495  each. 


J  Check  Amount  Enclosed  $ _ 

(Poyable  to  Editor  A  PiMsher  Year  Book  in  US  doliars  only 
U.S.  and  Conado  shipping  ond  handling  pieose  odd  $1 5,  foreign  addS4S) 


Chorge  my: 
Account  #_ 
Signature  , 
Phone  #_ 
Eox# _ 


JVISA  JMC 


JAMEX 

_ Exp.  Dote. 


Poyment  mifit  accompany  oil  ordecs.  CA,  CO,  DC,  FL.  GA,  II,  MA.  MD,  NV, 

NY,  OH  and  TX  cecidcnh.  ploosc  odd  oppcapriate  soles  tox.  Conodo  resi¬ 
dents.  please  odd  GST.  No  slilpping  to  PO.  ooxes.  All  CD  ROM  soles  ote  linol. 


Your  Business 

(Check  one  cotegory  only). 

I.  J  Newspaper 

J  Newspaper  Equip.  Mfr. 
J  Syndicote/News  Service 
J  Ad  Agency 
J  Public  Relations  firm 
J  Legal  firni 
J  Government 
J  Mfr.  -  General 
J  Mfr.  -  Auto  &  Truck 

to.  J  Mfr.  -  food 

It.  J  Service  Industry 

12.  J  University/ 

Public  Ubroty 

13.  J  Flnonciol 

14.  J  Retail 

15.  J  Public  Tronsportotion 

16.  J  Individuol 

17.  J  Publisbing  other 

than  Newspoper 

18.  J  Real  Estate 

19.  J  Other: 


YEAR  B(K)K 

ykar'iukVk 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 


It  ^ 

Vi-:AklUK)K 
WHO’S  WHKRK 

“  MAHKi:r 


2002 


All  the  critical  data 
you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


j 


■':S 


'■< 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


MARKET  PROFILE 


The  sky’s  the  limit  in  Miami/Fort  Lauderdale’s  ad  market,  with  $1 -billion-plus  in  spending  annually. 

Southern  Florida’s  hot  spot 


‘Herald7‘Sun-Sentiner  war  continues  in  spite  of  turnover  at  the  top 


BY  EILEEN  DAVIS  HUDSON 

Man\'  media  outlets  found  i^st  year  to  be  a 
difficult  one,  and  the  major  metropolitan 
newspapers  in  southern  Florida  —  The 
Miami  Herald  and  the  South  Florida  Sun- 
Sentinel  in  Fort  Lauderdale  —  were  no  excep¬ 
tions.  Like  other  newspaper  publishers  across  the  country,  both 
the  Heralds  parent,  Knight  Ridder,  and  the  Sun-SentineT s 
parent,  the  Tribune  Co.,  had  to  do  some  belt-tightening 

former  Executive  Editor  Martin 


Focus  ON 


Lauderda  e 


during  the  nationwide  economic  crunch. 

The  Herald  last  year  was  forced  to 
cut  its  staff  by  10%  and  also  lost  a 
couple  of  key  executives  in  former 
President  Joseph  E.  Natoli,  who  left  in 
March  to  take  over  as  publisher  of  one 
of  the  Herald's  Knight  Ridder  siblings, 
the  San  Jose  (Calif.)  Mercury  News,  and 


most  recently  was  the  paper's  editorial 
page  editor. 

Like  the  Herald  —  the  heavyweight  in 
Dade  County  —  the  Sun-Sentinel,  which 
dominates  northern  Broward  County 
and  southern  Palm  Beach  County,  has 
had  a  few  key  management  changes  in 
the  past  year. 

Last  summer,  Susan  Hunt,  the  paper's 
general  manager,  left  to  become  CEO, 
president,  and  publisher  of  Tribune’s 
The  Morning  Call  in  Allentown,  Pa. 

John  McKeon, 
previously 
senior  vice 
president  of 
advertising 
at  Tribune’s 
Los  Angeles 
Times,  was 

named  senior  vice  president  and 
general  manager  of  the  Sun-Sentinel 
last  November. 

In  addition,  Sheldon  Greenberger, 
who  had  been  at  the  Sun-Sentinel  for 
about  25  years,  retired  as  advertising 
director.  He  has  been  succeeded  by 
Michael  LaBonia,  who  was  named 
vice  president  and  advertising  director, 
effective  April  2.  LaBonia  had  been 
vice  president  and  general  manager 
of  Tribune’s  TV-station  duopoly  in 
New  Orleans. 

Although  the  Sun-Sentinel  does 
dominate  northern  Broward  County, 
the  Herald  and  Sun-Sentinel  are 
“intensely  and  evenly  competitive  in 
the  south  Broward  County  market,” 
said  the  Heralds  Fiedler.  “This  is  a  daily 
battle  —  and  one  that  both  newspapers 
take  seriously.” 

where  the  fight  is  fiercest,  a  copy  of 
each  daily  paper  can  be  purchased  on 
newsstands  for  as  little  as  a  quarter, 
even  though  the  cover  price  is  35  cents, 
and  price  wars  have  driven  the  consumer 
cost  of  a  Sunday  paper  down  to  50  cents 
on  occasion. 

According  to  the  Audit  Bureau  of 
Circulations  (ABC)  FAS-FAX  report, 

AD  SPENDING  BY  MEDIA 

MIAMI/FORT  LAUDERDALE 


Baron,  who  resigned  in  July  to 
become  editor  of  The  Boston  Globe, 
a  New  York  Times  Co.  paper,  after 
a  year  and  a  half  in  Miami.  To 
replace  Baron,  E&P's  2001  Editor 
of  the  Year,  the  Herald  tapped 
30-year  veteran  Tom  Fiedler,  who 


Spot  TV 

Local  Newspaper 
FSI  Coupon* 
Local  Magazine 
Total 


JAN.-DEC.  2000 
$690,244,813 
$504,328,790 
$15,366,990 
$12,340,200 
$1,222,280,793 


JAN.-DEC.  1999 
$612,689,215 
$452,842,090 
$12,401,420 
$14,206,390 
$1,092,139,115 


*FSI  Coupon  applies  to  pacfcapeP  goods  only 
Source:  Nielsen  Monitor-Plus 
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the  Herald's  average  daily  circulation 
for  the  six  months  ended  Sept.  30  was 
300,377,  down  3.76%  from  a  year 
ago,  and  its  average  Sunday  circulation 
for  the  same  period  was  411,724, 
down  4.08%. 

For  the  six  months  ended  Sept.  30, 
the  Heralds  sibling  publication,  El 
Nuevo  Herald  —  the  largest  Spanish- 
language  daily  paper  in  the  market  and 
one  of  the  largest  in  the  country  —  had 
daily  circulation  of  86,096,  down  3.7% 
from  a  year  ago,  and  Sunday  circulation 
of  94,015,  down  3.87%. 

According  to  ABC,  the  Sun-SentineTs 
daily  circulation  for  the  six  months 
ended  Sept.  30  was  236,095,  down 
0.97%  from  a  year  earlier,  and  its 
Sunday  circulation  was  344,263, 
down  1.69%. 

Fiedler  said  the 

Herald  will  be  FWS 

announcing  some  'nil'  A 

changes  during  the  ^  1 1 1..  .  \ 

next  four  weeks  that 
will  be  noticeable  to 

readers.  He  declined  El  Nuevo  H 

to  provide  details  for  Broward  Cou 

competitive  reasons. 

T  A  -in*  The  Miami 

I  n  April  of  last  year,  f/  Hugyo  H 

the  Sun-Sentinel  Monroe  Coun 

converted  to  the  50-inch 
web  width  after 

retrofitting  its  existing  „  .  . 

presses.  Along  with  the  source:  Audit  Burr 

conversion,  the  paper 
expanded  and  rezoned  its  community 
news  sections. 

The  Sun-Sentinel  has  worked  to 
create  additional  exposure  for  itself  by 
partnering  with  local  TV  and  radio 
stations.  In  Miami-Dade  County,  its  TV 
partner  is  WFOR-TV,  a  CBS-owned-and- 
operated  station.  In  West  Palm  Beach, 
its  TV  partner  is  WPTV-TV,  an  NBC 
affiliate  owned  by  the  E.W.  Scripps  Co. 

The  Sun-Sentinel  produces  a  lot  of 
turnkey  news  content  for  its  partners 
using  its  own  in-house  radio  and  TV 
editing  equipment,  said  Kevin  Courtney, 
communications  manager  for  the 
Sun-Sentinel.  The  paper’s  Web  site, 
Sun-Sentinel.com,  “plays  a  significant 
role  in  our  [print]  readership  and  brand 
recognition,”  said  Courtney. 

The  Herald  also  maintains  a  presence 
in  the  local  TV  market,  by  way  of  a 
news-sharing  relationship  with 
NBC-owned-and-operated  WTVJ-TV. 

Another  advertising  vehicle  for  the 
Sun-Sentinel  is  its  Forum  Publishing 
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Group,  a  chain  of  24  weekly  newspapers 
in  Broward  and  Palm  Beach  counties 
(with  one  in  Dade  County). 

In  a  market  with  a  huge  Hispanic 
population  —  52.3%  in  Miami  and  16.1% 
in  Fort  Lauderdale,  according  to  the 
2002  Editor  Publisher  Market  Guide 
—  El  Nuevo  Heralds  main  print 
competitor  is  Diario  Las  Americas,  a 
Miami-based  Spanish-language  daily 
newspaper  founded  in  1953.  The  paper, 
published  by  the  Americas  Publishing 
Co.,  has  sworn  circulation  of  69,132. 

Each  Friday,  Diario  publishes  La 
Revista  del  Diario,  a  social  and 
cultural  Spanish-language  magazine. 

It  has  a  109,000-copy  distribution  on 
newsstands. 

El  Heraldo  de  Broward,  a  23,000- 
controlled-circulation  bilingual  weekly 
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Circulation 

Circulation 

Penetration 

Penetration 

Dade  County:  810,324  Households 

South  Florida  Sun-Sentinel,  Fort  Lauderdale 

3,317 

3,948 

0.4% 

0.5% 

The  Miami  HeraldlEI  Nuevo  Herald* 

220,538 

287,543 

27.27, 

35.5% 

El  Nuevo  Herald 

77,792 

84,963 

9.6% 

10.5% 

Broward  County:  686,199  Households 

South  Florida  Sun-Sentinel,  Fort  Lauderdale 

183,936 

279,430 

26.8% 

40.7% 

The  Miami  Herald/El  Nuevo  Herald* 

93,216 

125,173 

13.6% 

18.2% 

El  Nuevo  Herald 

7,076 

7,930 

1.0% 

1.2% 

Monroe  County:  34,105  Households 

The  Key  West  Citizen 

9,469 

10,169 

27.8% 

29.6% 

The  Miami  Herald/El  Nuevo  Herald* 

7,775 

11,268 

22.8% 

33.0% 

El  Nuevo  Herald 

116 

124 

0.3% 

0.4% 

'Reflects  combined  circulations  of  T/ie  Miami  Herald  and  El  Nuevo  Herald 
Source:  Audit  Bureau  of  Circulations 


newspaper  launched  in  1974,  serves  the 
growing  Hispanic  population  in  Fort 
Lauderdale  and  Broward  County.  As  of 
May  1,  the  paper  will  distribute  30,000 
copies.  Elaine  Vasquez,  co-owner  and 
editor  of  El  Heraldo,  said  Broward 
County’s  Hispanic  population  has  a 
sizable  Puerto  Rican  component, 
compared  with  the  larger  Cuban 
influence  in  Miami.  “We  focus  on  very 
local  and  regional  stories.  That’s  how  we 
have  been  able  to  survive,”  said  Vasquez. 
Recently,  she  canceled  her  contract  with 
the  Sun-Sentinel  to  insert  20,000  copies 
of  her  paper  into  its  Sunday  issue.  The 
2-year-old  contract  would  have  expired  in 
May.  At  the  same  time,  she  started  home 
delivery,  with  116  subscribers  signed  up  so 
far  at  a  rate  of  $30  for  30  weeks. 

The  Miami  New  Times,  an  alternative 
weekly  owned  by  the  Phoenix-based 
New  Times  chain,  has  a  free  distribution 
of  100,000.  Its  sister  publication.  New 
Times  Broward-Palm  Beach,  launched 
five  years  ago  and  has  a  free  distribution 


of  75,000.  (Both  papers  are  printed  by 
the  Sun-Sentinel.)  “We  own  the  local 
[advertising]  markets,”  said  Michael 
Cohen,  publisher  of  Miami  New  Times. 

“We  don’t  get  the  12  pages  of  depart¬ 
ment  stores  [the  dailies  get],  but  we 
have  65  to  70  restaurants.”  The  paper 
recently  broke  a  story  about  a  star  on 
the  University  of  Miami  football  team  — 
winner  of  the  2001  national  champi-  I 

onship  —  who  was  caught  cheating  in 
school  twice  last  year. 

Plenty  to  see  and  be  seen 

Ranked  15th  in  the  nation  with  1.5 
!  million  TV  households,  the  Miami-Fort  ! 
Lauderdale  TV  market  is  among  the  [ 

most  dynamic  in  the  country.  One 
reason  southern  Florida  stands  out  is 
i  the  intense  media  competition  and  j 

sheer  number  of  viewers.  | ; 

The  market  is  so  i  | 

rket  SundayMarket  competitive  that  on  any  ; 

ion  Penetration  ^  | 

given  night,  virtually  any 

7  0  57  eight  stations 

7o  35!57o  with  local  news  could  be 

7o  10.57o  No.  1  in  news. 

What  really  gives  the  [ 

7  18  27  market  its  character  and  j 

7o  1.27o  heavily  influences  the  local  j 
media,  however,  is  its 
7o  29.6%  demographic  makeup. 

%  ^0  Hispanics  comprise  36%  of  } 

the  TV  market,  making  it  j ! 
the  third-largest  Hispanic  i  [ 

market  in  the  country.  j 

I  That  clout  is  underscored  by  the  sheer  j 
!  dominance  of  WLTV-TV,  owned  and  j 

operated  by  Univision  Communications  !  j 
Inc.  Not  only  is  WLTV  the  No.  1  station  j  i 
in  the  market  from  sign-on  to  sign-off,  |  j 

but  it  also  dominates  the  local  news  |  i 

race  in  all  parts  of  the  day  except  late  I 
news.  Despite  slipping  somewhat  in 
the  ratings  due  to  the  2002  Winter 
Olympics,  which  were  carried  on  NBC’s 
'WTVJ,  WLTV  managed  to  maintain  its 
overall  market  leadership  in  the 
February  Nielsen  sweeps,  again  with 
the  exception  of  late  news. 

Curiously,  WLFW s  market-leading 
position  in  ratings  has  not  translated 
into  revenue.  According  to  BIA 
Financial  Network,  the  market’s  highest 
biller  by  far  is  Sunbeam  Television 
Corp.’s  Fox  affiliate,  WSVN-TV,  which 
took  in  an  estimated  $86  million  in 
2000.  Post-Newsweek  Stations  Inc.’s 
ABC  affiliate,  WPLG-TV,  ranked  second 
with  $77  million,  followed  by  WLTV  in 
third  at  $72.5  million.  II  | 
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Systems  go  to  Northeast  newsrooms  and  Southeast  Web  sites 


BY  JIM  ROSENBERG 


Following  last  month’s  announcement  that  it 
would  supply  its  regional  newspapers  with  an  online 
publishing  system  from  one  Danish  developer,  the  New 
York  Times  Co.  is  buying  editorial  systems  for  its  North¬ 
eastern  metros  from  another  company  in  Denmark. 
Aarhus-based  CCI  Europe  will  install  its  CCI  NewsDesk  at  The 
New  York  Times,  The  Boston  Globe,  and  the  Telegram  &  Gazette, 
Worcester,  Mass.,  providing  a  common  editing  and  pagination 
system.  CCI  and  the  Times  Co.  will  work  with  Adobe  Systems  Inc.  to 
integrate  its  InDesign  as  a  layout  tool  for  designers.  Implementation 


is  scheduled  to  begin  late  this  year. 

The  sale  continues  a  trend  among  big 
U.S.  dailies  switching  to  CCI  (which  has 
offices  in  Kennesaw,  Ga.)  from  the  former 
top  two  systems  vendors.  The  Times  is  the 
largest  to  do  so.  The  Globe  had  been  a  esb 
longtime  customer  and  test  site  for  *~ 
Atex;  the  Times  is  a  more  recent  Atex  rsr 

editorial  system  user.  The  T&G  uses  ^ 
an  Atex  ad  system. 

A  search  began  three  years  ago  to 
replace  the  aging  Atex  systems,  which 
suffered  from  support,  reliability,  and  i 
capacity  problems  as  well  as  ftmction-  „„ 
ality  and  flexibility  shortcomings, 
according  to  a  Times  Co.  spokesman.  ^ 

The  deal  establishes  InDesign  for 
both  designing  and  paginating  the 
largest  dailies.  The  spokesman  said  ^ 
paginators  will  have  a  choice  of  using  ^ 
InDesign  or  CCI  LayoutChamp  —  the 
latter  sufficing  for  most  pages,  but  the 
former  useful,  for  example,  on  the  Times' 
many  more  designed  pages  than  are 
ordinarily  found  in  most  papers,  as  well  as 
for  special  sections,  advertorials,  and  “a  fair 
amount  of  pages  done  by  free-lancers.” 
Implementation  will  rely  heavily  on  In- 
Design-NewsDesk  integration  to  better 
bring  designers  into  the  editorial  work  flow. 


CCI  said  it  designed  Nevv^Desk  to 
streamline  the  whole  editorial  process, 
using  a  scalable,  customizable  open  archi¬ 
tecture  and  developing  its  own  methods  to 
store  images  and  configure  the  system  and 


'  -  -  ^  .3  55'  ^  ^  8  • 


Publicus  form  for  editing  stories  and  attaching  photographs 

work  flow.  The  agreement  calls  for  da 

supporting  roughly  1,100  concurrent  Lt 

users:  775  at  the  Times,  150  at  the  T^G,  or 
is  175  at  the  Globe  (which  last  year  moved 
lir  reporters  to  the  Lotus  Notes-based  front  S> 
end  from  NewsEngin,  Narberth,  Pa.).  sc 

“CCI  NewsDesk  will  enable  us  to  produce  di 
a  larger,  more  complex  and  dynamic  news-  |  an 
)w.  paper  within  tighter  deadlines,”  said  Times  :  in 


Group  Publishing  Systems  Director  Cindy 
Taibi  in  announcing  the  sale.  She  added 
that  it  will  provide  a  planning  tool,  give 
correspondents  worldwide  Web  access,  auid 
allow  better  management  of  more  zoned 
pages  and  the  introduction  of  new  products. 

CCI  Executive  Vice  President  Johnny 
Thogersen  said  the  Times  Co.  deal  “contin¬ 
ues  the  global  trend  of...  group  editorial 
solutions”  —  something  also  e\'ident  in  the 
New  York  Times  Regional  Newspaper 
Group  (NYTRNG)  choice  of  the  Publicus 
online  publishing  system  from  Aalborg- 
based  SaxoTech  to  produce  different  Web 
sites  for  13  dailies  (with  a  licensing  optidn 
for  the  group’s  lone  California  daily  and  the 
non-NYTRNG  T&G).  System  implemen¬ 
tation  began  last  month  in  what  SaxoTech 
Customer  Fulfillment  Vice  President 
Robert  Laszlo  called  “a  fairly  aggressive” 
rollout,  with  all  sites  to  be  live  in  12  months. 
The  first  will  be  the  Sarasota  (Fla.)  Herald- 
Tribune  next  month.  Largest  of  the  group, 
it  also  is  closest  to  its  Tampa-based  online 
operation  and  will  be  first  to  see  its  current 
hosting  site  contract  lapse,  according  to 
NYTRNG  Online  Director  Michael  Schlein. 

With  offices  in  Rockville,  Md.,  and 
serving  about  40  North  American  papers, 
SaxoTech’s  greatest  sales  success  in  the 
United  States  has  been  its  online  systems 
and  services.  CEO  Anders  Christiansen 
called  the  NYTRNG  agreement  “our  largest 
to  date  in  North  America.”  It  also  is  the  only 
Publicus  sale  that  will  not  rely  on  the 
sa  vendor  as  application  service  provider, 
*  except  for  some  help  during  the  initial 
transition.  Hosting  its  own  operation, 

-  NYTRNG  “will  be  served  from  a 

single  data  center  running  on  multiple 
data  servers,”  said  Laszlo.  NYTRNG 
News  and  New  Media  Vice  President 
Bruce  Kyse  said  the  single  content- 
management  solution  will  yield  cost 
savings  as  well  as  production  and 
maintenance  efficiencies. 

For  production  of  the  Web  sites, 
Publicus  will  be  integrated  with  the 
papers’  various  editorial  and 
advertising  front  ends  (Atex,  Baseview, 
DTI,  SII,  Unisys)  at  the  group’s  three 
dailies  in  Alabama,  four  in  Florida,  two  in 
Louisiana,  three  in  North  Carolina,  and 
one  in  South  Carolina 
The  contract  covers  the  Publicus  Base 
System  and  all  add-ons:  polling,  event 
scheduling,  wireless/e-mail  publishing, 
discussion  groups,  directories,  sales,  audio 
and  video  publishing,  and  the  new  online 
interviewing  and  ad-submission  modules.  11 
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Mhiawiinfiii: it'll  iji — 


Otani,  of  Charlie  Brown  trying  to  kick  a 
football.  It  consists  of  3,588  tiles,  each 
with  a  different  cartoon  image. 

•  A  7,000-pound  sculpture,  also  by 
Otani,  showing  the  evolution  of  Snoopy. 

•  A  wall  of  original  Schulz  art  relo¬ 
cated  from  a  Colorado  home  he  lived  in 
during  1951,  the  year  after  United  Feature 
Syndicate  launched  “Peanuts.”  The  wall 
was  in  his  daughter  Meredith’s  nursery. 

There  also  will  be  galleries  with  per¬ 
manent  and  changing  displays  of  original 
“Peanuts”  comics  and  memorabilia,  a 
research  library  and  archives,  a  recreation 
of  Schulz’s  studio,  a  Snoopy  labyrinth,  a 
100-seat  auditorium,  and  more. 

Jean  Schulz,  widow  of  the  cartoonist,  is 
president  of  the  museum  (http://www 
.charlesmschulzmuseum.org).  ® 

An  artist's  rendering 
of  an  artistic  repository 


Dedicated  to  the  life  and  work  of  Charles  M.  Schulz,  the  center 
will  feature  a  huge  mural  and  7,000-pound  Snoopy  sculpture 


BY  DAVE  ASTOR 

The  Charles  M.  Schulz  Museum  and  Research 
Center  is  scheduled  to  open  Aug.  17  in  Santa 
Rosa,  Calif. 

Located  near  the  studio  where  ^ 

the  “Peanuts”  creator  worked 
until  his  February  2000  death,  the  27,384- 
square-foot  museum  will  have  several 
unusual  features.  They  include: 

•  A  mural,  by  Japanese  artist  Yoshiteru 


Fla.  museum  may  resurface  in  Conn 


Haven,  Conn.,  campus,  where  the  plan 
would  be  for  it  to  first  share  gallery  space 
and  then  eventually  have  its  own  space.  If 
that  doesn’t  work  out,  Walker  said  Nor¬ 
walk,  Conn.,  is  another  possible  IMCA  site. 

Will  some  of  the  collection  return  to 
donors  if  Yale  and  Norwalk  fall  through? 
“We  have  many  other  offers”  from  locales 
that  would  like  the  museum,  said  Walker. 

The  28-year-old  IMCA  officially 
opened  in  Boca  in  1996.  B 


BY  DAVE  ASTOR 

The  International  Museum  of 
Cartoon  Art  is  still  in  the  state  of 
Florida,  but  also  in  a  state  of  flux. 
Boca  Raton-based  IMCA’s  gift  shop 
remains  open,  and  some  cartoons  are 
exhibited  there.  But  most  of  the 
museum’s  l60,000-plus  originals  are 
now  stored  in  a  Connecticut  warehouse. 

IMCA  founder  and  “Beetle  Bailey” 
creator  Mort  Walker  has  a  tentative  deal  to 
sell  the  Boca  building  for  $2.75  million  to 
developer  David  Ross.  Tbe  developer’s  plan 
is  for  a  140-room  hotel,  incorporating  the 
museum  structure,  that  Lynn  University 
would  use  for  training  hospitality  students. 

But  the  city  of  Boca  Raton,  which 
owns  the  land  the  museum  sits  on,  has  to 
approve  any  different  use  for  the  site.  At 
an  April  8  meeting  of  Boca’s  Community 
Redevelopment  Agency,  “We  were  given 
permission  to  go  ahead  and  explore”  the 
hotel  deal,  said  Walker.  But  final  city 
approval  could  be  months  away. 


The  $2.75  million  would  pay  IMCA’s 
debts,  which  include  loans  from  Walker 
and  a  loan  from  an  anonymous  bene¬ 
factor  that  saved  the  museum  from 
foreclosure  last  year.  Hopefully,  Walker 
said,  there  will  be  some  money  left  to 
keep  things  going  until  the  museum 
reopens  at  another  locale. 

Walker  said  a  May  8  meeting  with  Yale 
University  officials  is  set  to  discuss  possibly 
bringing  the  museum  to  the  school’s  New 


Successor  named 
for  late  Herblock 

The  Washington  Post  named 
Tom  Toles  to  replace  Herbert 
Block,  who  died  last  October  after 
more  than  50  years  at  the  paper. 

Toles,  a  1990  Pulitzer  Prize  winner, 
is  with  The  Buffalo  (N.Y.)  News  and 
Universal  Press  Syndicate. 


Cartoon,  column  Pulitzers 

This  year’s  Pulitzer  Prize  winners 
include  two  creators  with  supplemental 
wire  connections.  Clay  Bennett’s 
Christian  Science  Monitor  editorial 
cartoons  are  distributed  by  the 
Christian  Science  Monitor  News 
Service  and  Thomas  Friedman’s  New 
York  Times  column  is  part  of  the  New 
York  Times  News  Service. 
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Guess  who’s 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


to  dinner. 


7  have  f rouble  }j^ettin}^  in fonnatiofi  out 
of  the  Peuta^^on  so/neti/nes,  too." 

DEFENSE  SECRETARY  DONALD  RUMSFELD,  COMMISERATING 
WITH  JOURNALISTS  AT  THE  ASNE  CONFERENCE  LAST  WEEK 


Bat  served  before  or  after  salad? 

This  Ozzy  Osbourne  thing  is  getting  a  little 
out  of  hand.  Verne  Gay,  TV  beat  reporter  for 
Newsday  in  Melville,  N.Y.,  reported  that  Fox 
News’  Greta  Van  Susteren  is  taking  The  Wizzard 
of  Ozz,  the  king  of  headbangers,  to  the  White 
House  Correspondents  Association  dinner  May  4. 
Ozzy,  of  course,  is  head  of  the  household  of 
MTV’s  hit  reality  show.  The  Osbournes.  No  objec¬ 
tion  from  Ozzy’s  wife,  Sharon:  She’s  going,  too. 

Van  Susteren,  it  has  not  been  rumored,  has 
not  been  asked  to  appear  on  the  second  stage 
of  this  summer’s  “Ozzfest”  amphitheater  tour. 
What’s  really  bizarre  is  that  Fox  News  and  MTV 
are  not  owned  by  the  same  company. 

—  Wayne  Robins 


'Jews  calls  bill  a  threat  to  insurer’ 

Call  us  provincial,  but  we  had  to  read  that 
hed  —  above  the  main  story  on  the  first  page  of 
the  business  section  of  The  Sun  in  Baltimore 

recently  —  a  few  times  before 
we  figured  out  it  had  to  do 
with  William  L.  Jews,  CEO  of 
Maryland’s  CareFirst  BlueCross 
BlueShield. 

The  Sun’s  reader  represen¬ 
tative,  Administrative  Editor 
Edward  0.  Hewitt,  sounded 
irritated  we’d  even  asked  about  it: 
“Bill  Jews  has  been  a  well-known 
figure  in  the  community  for  20  years.  He’s  in  the 
news  a  lot.  We’ve  gotten  no  complaints.  I  think 
everybody  knows  exactly  who  he  is.’’ 

Heck,  we  can’t  even  open  a  hard-shell  crab 
without  an  instruction  manual.  —  W.R. 


Photo  of  the  iceek 


'toinsurpT 


only  case  of  lollygagging  they  see  this  year.  But,  hey,  Jasmine 
JL  had  earned  a  little  nap  by  the  dugout.  On  this  lovely  day 
before  the  home  opener,  as  members  of  Atlanta’s  AAA  farm  team 
were  working  out  the  kinks  before  their  run-in  with  the  Durham 
Bulls,  the  11-week-old  dachshund  had  been  busy  as  well  —  getting  in 
some  good  infield  work  with  another  rookie.  Cash  Mulholland,  the 
5-year-old  son  of  the  Braves’  groundskeeper.  —  Jamie  Santo 


Money  don’t  matter 

Bean  counters  all  across  America  had  to  be 
smiling  Tuesday  when  they  learned  that  Journal¬ 
ists  cite  a  lack  of  training  as  their  No.  1  on-the- 
job  complaint,  ahead  of  even  pay  and  benefit 
issues,  according  to  a  national  survey  conducted 
on  behalf  of  the  Council  of  Presidents  of  National 
Journalism  Organizations.  —  J.J.  McGrath 
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The  loudest,  strangest  voice  arguing  for 
Franklin  was  that  of  Andrea  Peyser  of  the 
New  York  Post.  Peyser  used  to  report  and 
write  in  what  seemed  to  be  a  natural, 
feisty  New  York  accent.  As  a  Post  colum¬ 
nist,  she  rants  in  Australian,  as  if  she’s 
being  prepped  to  fill  Steve  Dunleavy’s 
chair  at  Langan’s  midtown  saloon. 

Peyser  is  right:  Franklin  should  have 
won.  But  Peyser  is  wrong:  The  Pulitzer 
panel  might  have  made  a  poor,  if 
marginally  defensible,  judgment,  but  it 
wasn’t  based  on  her  knee-jerk  name¬ 
calling  over  “political  correctness”  (the 
firemen  in  Franklin’s  photo,  in  her  view, 
were  not  racially  balanced  enough  for 
Pulitzer  panelists).  As  Dan  Kennedy  of 
the  Boston  Phoenix  pointed  out,  it’s  the 
rule  that  allows  staff  portfolios  to 
compete  against  individuals  that’s  at 
fault.  The  rule  should  be  changed. 

Peyser’s  righteous  April  9  column  may 
have  carried  more  weight  if  her  own 
paper  had  showed  Franklin’s  photo  any 
kind  of  respect  when  it  was  poached 
(legally)  from  the  AP  wire  and  appeared 
on  Page  One  of  the  Post  on  Sept.  13.  But 
the  Post  ran  it  uncredited:  no  mention 
of  Franklin,  The  Record,  or  even  AP. 

When  I  called  the  Post  at  the  time 
to  ask  about  this  apparent  lack  of 
professional  courtesy,  a  spokeswoman 
said  it  wjis  the  paper’s  privilege. 

Another  issue  —  the  concentration 
of  prizes  being  split  among  the  Biggest 
Dogs  of  Journalism  —  has  been  widely 
discussed,  with  Howard  Kurtz  of  The 
Washington  Post  (a  paper  that  won  two 
Pulitzers  this  year)  going  so  far  as  to 
suggest  the  creation  of  different  cate¬ 
gories  for  newspapers  based  on  circula¬ 
tion  ranges  to  level  the  playing  field. 

Any  number  of  pundits  compared 
the  Times  sweep  to  the  (predictable) 
post-season  dominance  of  the  New  York 
Yankees.  But  the  metaphor  is  not  quite 
apt.  The  Times'  magnificent  seven  are 
more  comparable  to  the  Oscars  swept  by 
Titanic  in  1997  —  though  I  haven’t  heard 
about  any  of  the  Times'  exuberant  leaders 
shouting,  a  la  James  Cameron,  “I’m  king 
of  the  world!” 

Arthur  O.  Sulzberger  Jr.,  the  Times' 
publisher,  does  not  outspend  George 
Steinbrenner  for  talent  —  but  he  does 
keep  his  eye  on  the  ball.  1 


Shoptalk 


Winners  were  worthy,  but  at  least  one  Pulitzer  rule  requires  a  redo 


-  same  way  that  the 
photograph  of  the 

the  fireman  was 
emblematic  of  the 
[  Oklahoma  City 
k  disaster,  and  the 

n  image  of  Elian 

8Bl  Gonzalez  grabbed 

WSt  from  a  closet  was 

emblematic  of  that 
story  —  and  both  of 
those  were  prize- 
Sk  Y  winning  photos.” 

I  aR  :  ^  i  One  might  also 

'  A,  I  ^  ,  !  mention  Richard 
^  ^  ^  _  I  Drew,  photographer 

— ^ - for  The  Associated 

iearts  and  minds  Press  in  New  York. 

Drew’s  horrifying  shots  (including  a  body 
falling  against  a  backdrop  of  a  still-stand¬ 
ing  tower)  eloquently  told  the  story  of  the 
unprecedented  horror  and  tragedy  to 
millions  of  Americans  reading  hundreds 
of  newspapers  without  their  own  cameras 
at  the  scene.  Drew  wasn’t  even  a  finalist. 
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She  s  nine  years  old,  poor, 
and  failing  school. 

Her  problems  began  in  1958. 


he  can’t  read.  Her  mother 
has  never  had  a  job  interview.  Her 
grandmother  never  graduated  from 
high  school.  It’s  tough  to  succeed 
when  failure  is  a  family  tradition. 

Like  millions  of  children,  she’s  on 
her  way  to  becoming  the  one  in  the 
one  out  of  five  Americans  who  can’t 
read  well  enough  to  understand  a 
newspaper,  a  bedtime  story,  a  job 
application.  Qfl  Poor  literacy  leads 
to  poverty  leads  to  poor  literacy. 

People  trapped  in  this  cycle  lack  the  skills  to  do  the 
things  most  take  for  granted.  Balancing  a  checkbook. 
Balancing  a  job  and  family  life.  Balancing  all  three. 
And  sadly,  it  passes  from  one  generation  to  the  next. 


Like  mother,  like  daughter.  Like 
granddaughter.  Q3  The  National 
Center  for  Family  Literacy  works 
to  break  this  cycle  by  educating 
parents  and  children  together.  By 
teaching  them  the  skills  they  need, 
we  help  these  families  become  half 
as  likely  to  depend  on  government 
assistance,  and  much  more  likely 
to  succeed  in  life.  Please  help 
us  to  succeed.  Be  part  of  a  family 
literacy  program.  Offer  someone  a 
job,  or  simply  write  out  a  check  and  you  will  change 
the  lives  of  an  entire  family,  including  generations 
to  come.  To  learn  more,  call  the  Family  Literacy 
InfoLine  at  1-877-FAMLIT-l  or  visit  www.famlit.org. 


N  r  I  {)  N  A  1.  C  E  N  TER  for  F  A  M  I  E  Y  L  I  T  E  R  A  C  Y 
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